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SECOND YEAR DETAIL SYLLARBLUS

) Specialization : MARKETING _
51 | Sem | Sub. Code Elective Papers Umiversity | Internal
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MHEA 2¥rx Syllabux from Admies|on Batch 2018-19 onwards

ISMBAJGTA Conspmer Behaviour L-T-P 3 ET'H;H# 35 hi=
3-0-40

(A" Semester

Course Objective:
s Toundersind the tole of consumer behavior ln morketing and w develop the skills 1o
mmiap the consamer’s mnd st
* o identify consumer behavior and 1 amalyze emerging issues in buving behovior

COURSE OUTCOME:
The studeat will sndemstand the influences on customer choice and the process of human
devision making in o markeling contesl

Muciube -1:

Thearies of Consumer Behaviour: Leaming theory, Paychoinalvtic theary, Gestalt, Cognitive
theory, Pavchological Meld. Black box Model, Distribitive Approach, implication ol these
thenries, Consumer decision: Process spproach, Factors, influencing contumer decision making,
Segmeniston, Prychographics & YALS; Diffusion of Innovations

Midile - 10 :

Individual Determinants of Behaviour: Personalhy, pesception, attitude {amimudinal mdels),
leurning, Motivation, Group influence on consumer bebavious-Social chiss, Social BRI,
Oipinion Tesders. Role of social media in shaping consuier behivior, Cullure and its impact oo
Consumer behaviour, Relesance of culisre in making decisions, Chometeristics of culture,
Cultoral Values, Crliumal Changes, Cross cultuesl understandings, Fumlly: Role £ Sirieture,
Family Lite Cyele, Purchasing decisions. changing role of fumifie

Muodule - TIT

Maodels of Consumer Behoviour: Enpel- Kollat-Blackwell Model, Changing  Consomer
HBehaviour and s dymamics, Corsumer Behaviour m online marketing. Chancteristice of
mipdern women and Netizens. Consumer decision Joumey snd sages, Omni Channel Hehaviour,

Mowoks ;
&  Contomer Behavior, Leon . Schilfmon, Leslle Logsar Kanoh S Hamesh Kuomie,
fearson
o Consumer Behiavion David 1 Loudon & Alhert, ). Dells Bitta, Tata MeGraw Hill
o Consumer Behavior Indian Perspective , Suja R, Nair, Himaloya Publishing House
o Consomier Behavior, Satlsh K, Bhnteide S H HEasi . Exeel Books

By Painals Univaaty of Tochindlogy, Oeefe 3 [ Page



MBA Z¥rs Syllabus from Admission Batch 2008-19 onwards

3 Semester (BMBAS0ZA Sales &  Distribution| L-T-p 3 Credits 35 hirs
| :&hu-gnmn\t 300

Course Objective:

= T enrich studems with the dvnpmics of sales & s strtepy {iv accomplizh
orpanbeations goal,

& To woach varous Tunotions of distribution, service ourputs 1 he delivered by
marketing channel for puss covermge and i imtermational marked.

Module| :

Sales Managemeni: Objectihviey und Functions, Selting up o sales gipanization, Selling
process; Muanngement: of Sales force, Recruitment & Selection, Training, sales force
motivation, Compengating Sales Fores, Sale forecasting, Territory 'design and Management,
Evalustion of sales force, Sales Budeel. Sales Quota, concept of Sales anplytics .

Module- 11 :

Distribution Mansgement: Designing custimer oriented marketing channel, own sales
chansel vs  intermediary. Managing channel member  behavior, Channel Conflics
Cooperation & competition, Omni Channel. Distribution analysis- Depth and width of
distribution, Fer Dealer Stocking., Percentige Dealer Swecking, Per Dealer OFF take, Stock
Tumover Rotio, Welphted [hstribotion. Verteal marketing system, Horzontal Marketing
Ky sEEm,

Maodiile - 1T :

Logistics management : Objectives of logistics, Logistics plonning, Inventory manapement
decisions, Pransporiation decisions, Supply chain Management in Online Marketing and
Retailing

Bl ;

* Sples pnd [nsinbution Mansgemem, krishno K. Havaldar, V.M, Cavale, Tom
MeGiraw

Sales and Distribution Monagement — Bhatt K S -Timalay

Fundumentals of Sales Management, Ramneck Kapoor, Macmillan

Sales and Distribution Management, DS L Gupra, Excel Books

Soles Muanagement, Tanner, Honescult and Erlfmever, Pearson

..fg:_d
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MHA 2¥rs Syllabus from Admission Batch 2018-149 onwards

"'ﬁ'ﬁmrramm&mm ’DIgim! Marketing TP (3 Credin F‘s lirs ‘
300

Conrso Objoctive 2

To umcherstand onling consumer behavbor und conespt of evber branding
Ta understand the technological imporance of 81O

[ow 10 cremtes Google AdWords campalgn. Social Medid planning o gel hasic
knowledge of Google analyrics for meassuning ¢ffect of digial murketing and getting
msight future trends that will affect liture development of digital marketing.

Modube = 1 3

Hasies of Digital Marketing ¢ Fvolution of Diginal Marketing. Digial — the nest wave of
marketing. [hglial Marketing Landscape, Key Deivers, Digital Consumer & Communities,
GenY & Netizen's éxpectation & nfluence,

Module — 11 :

Search Eugine Marketing = PPC anid online marketing through social media, Social Media
strtegy. SHEO techniques, Cn pape and off page. Keyword advertising, Google web-muster
and anylytics overview, Costomer enpagement, AfMlinte Morkeling & strategic purtrership,
CRM & CX in digitel marketing — Email Marketing, Conlent stmfepivs,  consumer
sepmentation and positipning by online 100l

Muodule - 111 :

Google Anulytics, AdWaords, Ad Sense @ Display adverting, different type of od moels,
remarketing, Display advertising terminglogy. types of display ads. diflerent ad formats, Ad
placement technlgues, Important ad teeminology, RO measurement techniques, Mabile
Murketing : Beet practices of mobile marketing, tvpes of mobile marketing

Bonks ;

Lising Gioogle™ AdWords and AdSense, M. Miller, Que Publishers
Digital Marketing —Kamal and Kamal-Himaldya

Marketing Strategies Tir Engaging ihe Digital Generation, D Ryan,
Drigital Marketing. V. Ahuja, Oxford Liniversity Press

Digital Marketiog, S CGupta, MeGraw-1 1l

Cunek win Digltal Marketing, H. Aosnmarnie ; A, Jounon, Paperback edition

. mmmﬂﬂl 16 | Papge
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MBA ZYrs Svllabus from Admission Batch 2018-19 dnwards

3" SomesterISMBANMA ’e,m;w Marketing L-T-P |3 Crodiis 35 s
A-00-0)

Course Olyjective:
e To umderstond the mesning of Sorvices and the significance ol marketing the
seevices.
& o introduce and apply skills for the 7 Ps of services mirketing and design the market
plin
o  To hndlviee the fuctors contirbuting to customer sutisfaétion in o service Organizition

Modale-1:

Ineroduction 1o services markeéting, Charucieristics of services compared o goods, Emergence of
Service Beonomy, Services irprketing Chellenges, Service Encounter, Service Blueprint. Service
trinple, Service wape | Service murketing mix,

Muosdule-11: .

Qualhy lssues and Models, Gap Analysts, SERVQUAL, Application of SERVQUAL, Service
product, New service developmeni, Rranding, Packaging, Pricing. Promotion, Service delivery
channels: dincset channels. franchizing. agents. brokers, Internet channels, channe! conilictd and
resolution,

Module =111:

Building cumtomer relationships- Helationship marketing, Relationship value of cosiomers,
customer profitahility sepment, customer Life time value, Relationship development strstegics,
Relativnship challenges. e-URM, Service Consumer Behaviour, Seivice fallute &' Recovery,
fervice Research and immovitions -Frmancial Services; Toursm Services. Education. Services.
ITES, Televam services, Health Services.

Fronks :

o Sepviced Marketing Valirie Ao felthaml, Mary Jo Bitner, ). Gremler,

Agay Pandit, Megraw Hill

Sérvices Marketing —Karuaksran K - Himalaya

Servives marketing, Christopher Lovelock, JochenWinte, Javanty Chatterjee, Pearson
Services marketing, GovindApte, Oxford University Press

Serviess marketing, Rajendranargundkar, Tata Megraw Fill

37 |Page



MHA 2¥r= Syllabus from Admission Batch 2018-19 anwards

;quﬂlnrﬂ ISMBAOT A [ietail Muna gement L-T-P |3 Crodits 35 hirs
(3040
Conrse Objeciive:

s To familiarse stodeits with realling concepts, sirategies. and problems

* To enhance student's capability to fdentify and analvee business environment and Its
apportunitics and [mitations, (o set appropriate poals snd 10 deésign the srategies 1o
pchieve those goals within the curremt situations

Module - 1 2

Emergence of organteed retail in Indin, Retailing - Role, Relevimce and Trends, Fetnil
argunization, Types Of retsifers, Retall Formats, Retall Consumer Behaviour, Rets;] Marketing
Mix., Retail Market Strategy, Technnolegy in Retml,

Module - 11 :

Retail Loeation Déecisions, Merclhundise Planning, Managing Assortments, Store Management,
Loyout, Design, Space Mapagement, Visnal Merchandising. Retnil  Aesibetics,  Renil
Atmosphencs, Rowmil Equity,

Maodule - 111 :

Retall Communication Mix, Selection of promation mix, Retail sples promotion, Reil Pricing:
Price Setting, Pricing Strategies, GMROL, Managing Retail Rrands- Bonding strutegies in retall,
brmd equity, Retall brand extension. Creating brand value.

Books =

s  Retailing Management, Michoel Levy, Borlon A Weitz, Ajay Pandin, Me
Carmw Hill

o Rewiling Environment and Operations, Andrew 1 Nowman snd Poter
Cullen, Cengage Leaming

*  Retail Managemuent A Stealeghe Approach, Barmy Bermam, loel Evans,
Mini Mathur, Pearson

®  [tetni] Mamagement Sum Mair, Himalaya Publishing Home

Davetopment
T
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MBA Z¥rs Syllabus from Admission Batch 201B-19 onwards

4 Semester |[BMBASDIA [Prodnct & Brandimg i |3 Credits. |35 hirs
Viansgement 30-0

Comrse Objective:
®  To geperale marketing skills among stadents o identify a product i its life cyele znd
formulating wetical strotegios in & competitive marketing environmen!.
o To teach various fundamentals of brand mansgement and compute beand value and
eqiity.

Module —1 ;

Product Management : Emerging Indian marker and relevance of product management,
Concept of produgt management. Role ol product manager, Product odented  orgasnkeation,
Product clossification, Marketing of FMOGTMCD product, Produet mix and Tine decision,
Product market strategy in competitive enviromment, New prodect development and design,
[demtifving PLL staves and designing suntnble marketing stralepy.

Moaosduile-11 ¢

Branding . Naming a Beand, Brand sssociation, Brand bmope, Brand relationship, Brand
identity, Brand identity prism, Brand loyalty, Brand persomality, Brand hife cyele, Brand
positimnime

Muoduale- 111 2

Brand management @ Mages in Bond building, brond strateiy, brand archileciuie, reasons [or
stecess and falluee of brond, Brand equity and valuation, branding ethics, Social media branding,

hrond rejuvenntion,
Ronks :

o Product Mansgement, 13, R Lohmann & R. S Winer, 4% Bdition, TATA MeGraw-Hill
publicatiomne
Brand Management Practices —Sashikumar -Hlmalaya
Product ond Brand Monngement, UC Mathur, 2004, New Dethic Excel Books
Product Management w0 India, Ramanwy  Maojomdae, 3ed Revissd  edivon, PHI
publicatinns

e Product Manogement, 5. A. Chundwalla, Himilava Publishing House.

& Strfepic Brand Manozement, BT, Keller, g Eelition, Pesmngn Publicalibns.

P
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MBA 2Yrs Syllabus from Admission Batch 2008-19 onwards

4™ Semester i’IHMBJHI]SA rlﬂ Murketing L-T-I* |3 Credits |35 irs
o0 | I

Course (Mhjoctivis:
e o provides theoretical. imperal and case based copcepts geared W the needs of the
studernts interested to work in business 1o buslness morket.
»  Tostuely the Strategic Morkel Planning for Products and Choneels in BIB Morket

Muaodlule-1

Introduction i Business Marketing: The importance of Business Marketing, Business
Marketing Py Consumer Marketing, Type ol Business customer, Type of Bubiness products,
Understnding husiness market &envinonment, Organieationa]l buying and Buying hehavior,
buying decision making peocess, Boying prid. Buymg centre, Roles in the By ing cenire,

Munfude-1T

Segmentation, Targeting and Positioning of Business Marketing: Sesmentation Crifer -
Company chargcteristics, Buying Process, Benelits Soughl, Turpeting — Selection of right
segment, Differentinl = valoe creation in Marketing Mix, Relationship developmunt for high
performance, Pricing und bidding, Role of branding in BIB marketing.

Module-1T1

Distribution Mapagement: Types of Business channel intermediaries, channel functions,
Business market channel design — desigm eriterin ond Steategy, Logistic Munngement — nesd &
importance in Business Marketing, Tendering snd guotation management, negatlon skill. Market
Logistics demsion:  Logistics activities in Supply Chain  Management, order procesning
transponation mode, warchousing. Inventory Managemen, Cost comtml v S.CM., Reverse
Logistics

Books :
= BIB Marketing, K. Venkntnmman, Notion Press, Fiest editlon (2017
s B2B Marketimg. N. Ellis & 5 Saekar, Asinn Edition, Oxford Publleatlons,

* BIB Marketing, M.D. Hon & 1) Sharmo, T.W, Speh |, 11th Edition, Cengage B213
miarkeling, Suge Publications

o Masiering BIB Marketing, J. Colemun, Independently published (June 23, 201%)
* BIB Morketing Strategy. H . Tavlor , 1st Edition, Koz {December 1002017)

S
Directar, Curriculum Divelopmant A0 | Page
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MBA 2¥rs Syllabus from Admission Batch 201819 anwards

41 |Page

Wb Specializtion: FINANCE
ﬂ-! Sem | Sub. Code Elective Papers | University | Internal
s | et LTl Cradit | Marks llf:lui
. |37 | ISMBAIND | Securiy Amalysis & | | T

Em:n . Yo |3 10 50
2|3 | ISMBASOZB | Financial Derivatives |- 0 | 5 i & i
3 | 3rd IEMBAIDIR | Advinced |
K’;TLE“L';‘HT' 300 |3 10 50
. | ard | TRMBAI0AB. | Projeer Appraisal and |
FFhancing 0|3 LY 30
5. [ @b | IBMBAOID | Rusiness Taxation 200 |3 llm i
G, [ 4th | ISMBA402R lﬂeﬁh'-;fdiﬁlﬁnmm: a0 |3 0 2 |
7. [ 4th | ISMBAADIB | Morgers and = |
i 0|3 1t 0|
CTOTAL 2 T 330) ;
£
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MBA 2¥rs Syllabug from Admission Batch 2018-19 onwards

3% Semester ISMBAIOIR Security. Anubvsis &  Portfoli L-T-P |3 Credits 35 hrs
| anagement 3-0-0 ,1

ORIECTIVES: To emmble student 10 undersiand the nusnees of siock markel operafions
understand the technigues involved Tn deciding upen purchase orsile ol securithes.

Muodule-1:

Investment: Fealures und objectives, Aliermative forms of investment, Risk & Reowm o
investment messuring risk and return on single Assel and on "0’ assets portfolic, | Conrputution
wl Kk and Retumn on o portfolia, Inesprettion of poafilio, Rasics of Stock Market Operations.

Muodule-11

Investment Models, Selection: Markowitz Model for portfolio selection, feasible ser portfolios,
efficient =et, selection of aptiotal porttolio, Sharpe's Single Index model, Alpha, Beta, Filicient
frontier with risk free lehding woad borowing CAPM, pricig of securitiés with CAPM,
Arhitrage pricing (heors. Efficien Market Hypothesis,

Alodule-111:

Fundamental and Technicul Anulysis and evabuagion: Uconomic. Industry and Company
Analysis, Technical Analysis, Charting 100ls, Yolume and price tremdy, technical indicators,
Pesligmumee Evaluatiin of porllolio, Perilolio management stratepies

Boolks:

o Sevirity Anabyss & Portfolio Management, 5. Kevin, PHI

*  Seeunty Andlyss & Ponfolio Management. P Singh, HPH

s Security Analysiz & Portfblio Manngement, A P Dash, |K Inlernational. Mew
[Desihii

¢ SAPM. K. Sasidharn, Alex K.Mathews MeGriaw Fill

ﬂ*“% 42 |fage



MBA 2¥rs Syllabue from Admizsion Batch 2018-19 onwards

3" Semestor ISMBAZ02R r‘ml ncial Derivatives L-T-P 3 Credits IS hrs
S=[0-13

Conmse Objective: This paper will chable students w0 unsdeérstond the smamees invalved in
derivatives and understand the basic aperational mechanisms in derlvitives

Aluduile-l

Financial Derivatives — An owverview : Intreduchion | Definition of Financial Denivative |,
Femtures, T'ypes ol Dervatives, Basie Financial Dierivatives, History, development and growth of
Deérivatives Markel, Use of Berivatives, Traders in Derivative Markets, Factors contnbuting 1o
the growth ol Denvativesd, Foraand contrsa, Fatdres of Forward Contract, Classification of
Fuopward Contrauts,

Module-11

Futore Market ; Iniroduction, Financial Fumres contraeis, Types of Financia! Fulures, Hasic
hedging proctices. comtinuous compounding, cost of carry, margin requirement for fitures,
convenience yield, stock futures, use and application of stock index lneres, prhitrage with stock
furures, Beta and the optimal hedge mtin, Currency Futures Market.

Muodule-111:

Options Market amd SWA: | ypes of options, puyof of Jong and shiset put, payolT of long and
shon call, covered call writing, protective potl strategy, stmddie, srangle. bull spreads; beay
spread, bulterlly spread, hox spresd. Principles of option pricing- put-call parity, bmomial modc
for pricing options, Hiack-Scholes model, volatifity and implied volatiliy from the Black-
Schales model, pptions CGreeks and basic delia hedging. SWAP: Introduction; concept, Nature,
Evolition, Femtures, And Types of Swaps: plain vonilla swaps, interest mile. swaps, cumency
SWaES,

Howrbis:;

Options , Fotures and other Derivatives, Tiull 1O, Pasrson
Fimancial Bervatives-Theooy, concepts and problems, Gupta, PHI
o Dervatives and Risk Mamagement. Soivastnen, Oxdord
s Perivatives und Risk Management. Vierma IR, TMH
»  Fundmmentals of Financinl Derivatives, NR Perasuraman. ‘Wiley India

23|Page



MAA 2Yrs Syllabus fom Admission Batch 2018-19 onwards

3" Semester [ISMBAIDIB [Advanced Managenicnt ﬂmuilhg‘ L-T- F_f, Crudits :|3=_u lirs l
' 3400

Module-1.

Introduetion e Cost Accounting and Munsgement Accounting: Basic concepis: Seopes.
Types of Cost, Fmandisl Avcounting. Cost Accounting and Munagemen! Accounting., Methods
ol Costing, Techniques of Costing. Classifieathon of Costs, Cost Centres, ot Linik, Profit Cenire,
Investiment Centre, Preparmtion of Cest Sheet, Totn) Costs and Linit Costs,

Mudule-11.

Methods and Technigues; lob Cosing. Contruct costing and Process Costing. Jaint Produc
and By Products. Service Costing: Variahle Costing ond break-even analvsis. Short term
decisions using variable costing, short 1erm decisions Guing relevant costing, Prodisct costs using
aitivity baned costing,

Module-111

Munagement Tools: Bodgetary Conuol; Funetiomal budpets, Cost bodpet, Master Bodger,
Performance hudgeting and Zero besed budgeting, Flexible budgurs. Sundued Costing: Sundord
cnst and stapdand costing, stapdand costing and budgetary comrol. Amalwsis of varinnces
{Muterind; Labour und Sales), Balance Score card for measuring motal business anit performance.
Fimincinl Memures of Performabice - Ihvestrients atid EVA

Boaks:

o A sest book on Cost and Manpement Accounting, M N A, Vikos

o Advanced Manugement Accommbmg, Kaplan ohd Alkinson, Pearson

¢ Advanced Mamugement Accounting, Madegowda'J-. Himalya Publishing House
o Manpgement Accounting Khan aiwl Jain, Mc GeawlHill

1 | Page



MBA 2¥rs Spllabus from Admission Batch 2018-19 onwards

3 Semester mmnaﬁﬁrﬁiﬁhmml and Finnncing[L-T-P |3 Credity |35 hes
3040

Muoduole - 1: Project Tdentification wnd Formulation

Project charscteristics, Taxonomy of projects. Atributes of o (Good Project Manager, Project
Identiffication, Project formulation, Sceconing of Project Idess, Tax Incentives and Tax
Planning for project investnen! deciélbns Zero based project Tormulation, Project objectives,
cutoblishing the Project, UNIDO manuals. Dewniled Feusibility Swdy Report.

Muodule-TI: Project Cost Estimation and Project Appraisal:

Cosk ol projéct. Compdmients of céapital cost of b project, Order of Mggmliude éstimate,
Techmical approsad,  Commercial appraisal, Egonomic appraisol, Finoncial  Appraisul,
Manugement appesisal, Gove. projects and socinl projects, Socinl Cost bepefit snalysis,
Environmental Appraisal. '

Muddule -IT1: Project Financing and Risk Analvsis

Sources of Mnuncine. Role of Finsneinl institutions in project financing. covenints sttached
o lending, Projeot Risk Analysis, Techmigues of Risk Apalvas, Project Organization,
Infrustructure projects- characteristics nnd issues related 10 infrstructure projects, siule of
infrasmuciure in Thdla, New Approaches Tor infrsinicture, PPP. Govermment support and
sugulation. Project evalustion objectives; evaluation methods, Mroject monitoring nnd contral,
WYarbous types ol Project Terminathn,

Reference Books:

Project A ppraisal and Finuncing — Luth, Prasar-Himalaya
Mroject Matagement- K. Nagarajun- New Age International
Progect Mahagemien] dod Apamisat-5o K hitus-Ox ford
Progect Manugement-Pinto-Pearson

Projedt Monugement and Contrel-N Singh-HP'H

Proects Monagement | Prasanns Chandea, Me GrowHill

" & & B ® &

45 [Page



MEA 2¥rs Syflabus from Admission Batch 2018-19 snwards

4™ Semester

ISMBA4NIE ’Bunium Taxation L-T-I' |3 Crodits 35 hex

Mudule-I:

Direct Taxation: Introduction, Constitution and Toxation; Tepal Instruments. Income Tax,
Residentinl Sintus, Previous Year und Assessment Year, Heads of Income, Exemplions

Moaodule-11:

Income sonrces: Compulstion of hcomé: Income from falery, capital gains and house
properties and otber mcomes. Computation of income from husiness and profession, Various

exemmptiong,
Muodule-111:

Introduction to indireet taxation: Computation of tex under GST, Value added tax.

Books:

s Buslness Taxation — Mohapatria, Sihu - Himalay

o [usiness Toaxition - AL Pathak and 8. Godiawala . Mo Oraw Hill Publication
e Laxation - Singhania . Taxmann

¢ Toxation —Hariharon

46 [Mage



MBA Z¥rs Svllabus from Admission Batch 2018-19 onwirds

4" Semester [IAMBAADZE [Bebavioural Finance L-T-P [3Crodits (35 hrs '
| - 3-0-0

Muodule- 1

Foundations of Finanee: Nojure, Scope mnd  Signifieance  Bebavioral Finonee, Market
Strotegies, FExpected Ltility Theory, Risk Artitude, Alluis parodox. Bullding Blocdks

Module 11

Frospect Theory: Prospect Theory. Praming and Mental Accounting, Rathanullty in investmeni
decislon, Elisherg’s poradoses, Investor sentiments und Bubble creation

Modale-111:

External Factors and investors behavior; Heuristics and Bigsesy Overconfidence, Fear and
Cireed in Financial Market, emotions and financial markets, statistical methodology for capiuring
the eflicts of external influence onio stogk market retims. Bebavioml| Corpomite Finance

Refervnce Books:

s Behoviom! Finence: Sinha PR - Himalava

»  Behaviiral Finance: Shuchita Singh and Ban, Vikas,

»  Value investing and behavigral Finance, FPamag Pankh, TMH
o Linderstanding Behavioral Finance, [.‘ﬂng-_:igl:-

o Behavioe! Finance, Chandra, Me GeawHill

4} |Page



MBA 2Yrs Syllabus from Admission Batch 2018-12 onwurds

[-M Semester ISMBA$038 Morgers and Corporate Restroctn rinaI L-T-P |.1 Cmﬂiﬁsﬁ his |
I L

Module-1:

Finunchil Policy and Corporate Strategy: Strategic declsion making {rameworks Inerface of
linencial policy mnd sestepie monppement; Balaneing financial goals vis-a-vis sustainable goals

L8 T T ] S

Mergers and Tukeover: Meaning of mergers and acquisition, categones, purposes. Process ol
Mo& A - dentiffeation and viluation: of the target, acquisition through negotintion. due
diligence, post mergers intepration, legal and reguliory requirement,. MBA spreetient, reverse
merper, polentin] advise, cffects of mergers. Major causes of MEA fablurey, Corporte whke
dvers: Motivation, co-fnsumnce effecl. cross bordir luke overs, lomms of ke overs, takeover
defennes. Going private and other contrulled tomsactions: CBO, MBAO, spin offs and asset
divesiures

Muodule-T11:

Courporate Restructure. Refinancing and rescue Fmabcing. revrpanbeation of debtors and
creditors, sile of sssels, wrgeted stock offerings. downskang ind lay off progem, negotiated
wage give boacks, employee buy outs finmnuial reconstruetion, process of comerile restricting,
teehnlgues of corpionite restriling

Huowika:

o Mergers Acquisiotn and corporate restructuring --Sinha PK - Himalay
o  Mergers and Acquisition, AL Poash, K Intermationals, New Dedha

o Sirutegic Finuncial Monneement. Jakhoria, Vikas

o Symesic Finaocial Mamgement, Ravi M Kishore, Taxman

r-:_.__u-‘
pevitopmar™
uhﬁw,wwﬂﬂ
o Ruufsls q8 |[Papge



MBA 2Y¥rs Syliabus from Admission Batch 2018-19 anwards

h}y Specinliention: HUMAN RESOURCES
S | Sem | Sub, Code | Flective Papers " Umivarsity | Internal
P L-T-F | Credit | Maorks Evaoluat
No | esfer son
1|36 | IBMBAZNIC | Manpower PMlanning L0 |3 100 50
A1 ]

2. | 3ed | ISMBAID2C | Emploves Relations 10:0 3 100 &1
A, (3 | 1EMBAZDIC | Compensation s

Benefit Management | 3-040 3 [ 3 =l
(4. 3l | IBMBASIMC | Performance

Manggement Sysem | 300 | 3 L St
5. 4th | 18MBAADIC | Team Dynamics ar e

wiirk 00 3 100 At
f, i‘hh ISMBAADIT | Sirmiegic FIRM .00 ; |0 -
7. | 4th | ISMBAAD3IC | Indusirinl

Leggislations 100 3 100 11

B - TOTAL 1 | 700 350
-
. Gurriulom Devetopmant
s Pamadt Lintvaraty of Tochnokoy, Oisha
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MBA ¥z Syllabus from Admission Batch 2018-19 snwards

3™ Semester | IBMBAJIC | Munpower Planning L-T-P [i Crediis | 35 hrs' |
3-0-0

Course Objective: To enable the students fo acquire kngwledge and skill' nocessary for
preparing the prunpisver plan of the business enterprisé or G understmd sach b plin drwn up by

the mampawer planning cell of compiny.,
Module -1 :

Manpower Forecasting: Inireduction, Manpower Planning Ohjective (Micro & Mocro Levels),
HE Planning lekage with other FHR funciion, Influencing factors in Munpower Planning
Forecasting, Necessity for forecasting, Steps in forecasting. Demand and supply forecasting,
Premund & Supply Forecasiing techniques, Forecasting accuracy, Benefis of forcoasting —
Manpower Planning,  Strutegic stuffing-HR planing process—Job wnnlysis and description.
Problems in HRP, Guidelines for effactive HRP, Recent trends in HRP,

Muodule — 11 :

Developing a Manpewer Mun; Introduction, Developing a Manpower Plan, Qualitstive Side of
Manpower Planning, Behaviomal Event Interviewing, Standard Interviews, Competency Mapping
(Skill Inventary), Sample Manpower Plan Competency mapping — procedures ond  steps,
miethods ol data collection Tor mapping developing compelency models From raw dolo, Use and
applicability of Statistical and Muathernatical Models in Manpower Plinning: Cobort Analysis,
Census Analysis and Markoy Midels

Mloddiale = 110 ;

Stratemie HKP @ Definition & Concept, Benefits of simtegic manpower planning  (SMP),
strtegies; methods, and 1ools for SMP, key steps in SMP: Assessing competencies, Oap analysis
and kratepy development. A Business process approach to HRP.

Books @

= Humin Resource Planning and Strategic Chanpge - Acharya, Toipathy-Flimilaya

o Manpower planning and the development of himan resources by homas
Henry Patten published by Wiley Inlerseience, 1971

o Humuin Resource Planning by Dipak Kumar Bhattecharyys, Excel Books

s Manpower Planning amd Strategic Change- Acharya and Tripathy, HPH

=
: \pulum Davelopment
wl'mdmm S| Page



MBA 2¥ s Svllabus from Admission Batch 201 8-19 onwards

3™ Semester

ISMBA3NLC [Emplovee Relations TP |3 {:mm.1 35 hirs |

COURSE OBIECTIVE:

|, Deseribe the nature and importance of employee melation 1o develop & good und heatihy
emplovee- employer relationship in the organization,

2. To know the different actd of indeztiinl relation symem for effective management of 1rade
HAIaT

Module - I:

Introduction o Emplovee Reluthons:  Introduction, Overview ol Emploves Relations,
mipeirtanee ol Employee Relations, Hmplovee Relotions Muanagément  Toal, Cond lssues ol
Emploved Relations Mansuement. Strategic Employee Relations Management: Introduction,
Differem Stestepy Levels in an Organization, Strategy and  Emplovment Policies, Foture
Challenges, The Paycholpaionl Contract.

Mudule — 11 :

Indmstrial Relations : Concept, Scope and Appmachés to Industrinl Relations-Unilary,
Pluealistic, ond Radical approach, Industrial Reluwions Systems (IRS), Trade  Enionism
Coneepd, structure snd function, Industrial Dispute @ Code of Discipling and Grievance
Manigement, Dispute Resolution and Industrial Harmany. Collective Bargaining.

Module —11 :

I'ripartite and  Intemational Bodies: Tripactism oand 1R, ILC & SLC, ILO-Structure and
Functions, Conventions and Kecommendations, Bipartism Link with Tripartism, Srengthing
Tripartite Social Pialogue. Workers Panticipation in Management.

Hise ks
. Employes Reélanons, Elizabath Aylot, Kajmn Paje
2. Labour Wellore, Trade Unionism and Industridl Relution- Puneker, Dendhar-Fimalays
Y, Indusirinl Relntions, C.8. VenkataRetmam, Oslord
4, Industrind Relaticns, Teade Lnions & Labour Leogisiation. Sinha & Shikhar, Fearson
5. Industrinl Relotions, Monappa, TMH

51| Page



MBA 2¥rs Syllabus from Admission Butch 2018-19 anwsirds

e RMAAINIC Compensation wnd Benefit Management | LT |3 Creditd 35 hrs |
Semestor 3100
COURSE OBJECTIVE:
1. T Jenmn basic compinsition doneepts and the context of compensation prictice
o 200 lourn the concepty of pavorent and enmploviee benefits issues.
o 3 Tounderstand various beoefits an employee ein avail during service.

COURSE OITCOME:

= | Smdents ¢an spply vanous compensation scheme and emplavee welfare metsores o
workplace which can help them lor beffer buman resource mansgement.
Maodile I:

Concepiuul and Theoretical Aspects of Compensation: Concept of compensation. The 31
Compensation concept, System of Compensation. Compersation Dimensions, Organiztionnl
Cnmpensation policy, Methods of Payment TRS, PBR. MDW: New Trends in compentstion,
Coneept and Components of Wapes, Theories of wages; Subsistence theory, Wage Fund Theory,
Marginal Productivity thesry, Residual Claimant Theors. Surplus Value theory, Birgaining
theory, Employment theary, Competitive theary

Module-11:

Wage Administration and Woape Determinniion:  Principles of Wage and  Salary
admmistration, lob Evaluation: Congept, Scope. Methods and Technigques, Merit based pay.
Types af Incentive plans, Wage differentinls. Wage Policy, Socko-Econnmic objectives of Wags
policy, Uriteria of wage fixathon, Broad-bambing. Executive Compensation.

Module 111:

Employees Benefits: Overvidw of Employee’s Benefits, Components of Wege and Benelits
stucture. Empheyeey Benefite planning, Design ond Adminisimtion, Statutory Benefits © Health
Care . Employee Welliee and Retiremen) Benefits, Incentive Schiemes: Pay [ Perlirmunoe:
Types of Incentive Schemes, Wape Incenfive Plans, Pre-requisites of Eifectise Incentlve
Schemes, Merit and Demerits of Tncentlves

Books:

=  Compensation Management - Bhatin Kanchan, HPH

o Compensutbon, Milkvich Jerry M Newman, CS Venkata Ratnam, Me Graw Hill.

e Compensation and Reward Muanagement, B 1. Singh, Excel Hoaks

= Compesation Manggement Ina Knowledge. Beased World, Henderson, Pearsan

e L
= .
j,,_,-" : 52 | Page
Dirsctor, Curriouium
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MEBEA Z¥rs Syllabus fronmt Admission Batch 2018-19 onwards

3™ Semester 18MBASO E-illililﬁﬂﬂllﬂ-llﬂ Management System L—'i:-'[' T J.I {‘.rmii|1 33 hrs
[ 304

Cuourse Objectives

* | Todeseribe the nature of performance munogement and outling the core objectives of
performance immnagsmient
« 2 To Wentify the different perfonmance sppraisal techniques thal can be rsed by
arpanization
COURSE OUTCOME:

« Students a5 HR managers can shie to miiksure performance of individual emplovee and
cam comirn| them to ochiove the greater objective of the organietion.
Muodule-I: Conceptual Approach fo Performance Management: Introduction to Perfirmusee

Management. Process for Mandging Perlormance, Implicutions for Performance Manapement,
principles of performance Manogement, benelits of performance Management, Performanue
Managemient stralegics. Performance Appraisnl & Potential Appraisals Meaning of Performance
upprnisal, methods and approsched o performance appmisal, Obstacles in approdsal, FPolentjal
A sl

Module-11: Measuring Performunce: Criteria for performance messures, elassification of
mensures. Types of mensiereiy: organiestional (Balanee scorescard, EFOM, EVA), Team,
Individial: Guidelines for defining performance messures, Perfisrmanes reviews.

Rewnrd Svstems and Legal bsues: Performance Monneement linked Rewand Systems, Rewsard
Mumagement, Objectived; Components of Rewatd Sysiem, Linkage of Performance Management
1o Rewnrd ond Compensation Systems “Do only whal you get pald for” Svndrome, Types of poy
for Performance Plans — Individual basad. Team Based, Plant Wide Plans ond Corporate Wide
Mlans

Misfule-111: Perfiemance  Management  Application & Emprovement:  Performance
Managemenl in practice, Performance Monagement in Manufactering and Service sectors.
Stategics fir Fmproving  performance.  Analyzing  porformance  problems, Perfiormance
epunscling and coaching: Concepl. Principles and Skills

Bovinlis

Performance Managenient, Kohii, Deb, Oxford
Performance Manugemem System, Davinder Sharnoa, HIFH
Performance Management, Aquinis; Pearson

Performance Management, Cardy, I'HI

Performumnce Muenugement System, K. Subi, Eaeel Books

_}_::— - 23| Pags



MBA 2¥rs Syllabus from Admission Barch 2018-1%9 onwarnds

[4“ Seimester ll'srvm.uluc Team Dynamica [L-TF |3 Creditd 35 hrs
| 40 j

——

Muodulbe-1 :

Characteristics and Process; Undersanding Teams, Defining Team Success Charmotoristics,
Purpose of Teams, Group Vs, Teams: Types of Teams, Defining leam sucoess: Toam building,
Has)c team process, cooperabon und competition, Team Communication.

Module— 11:

Busic issuex: before Team: Managing conllict. Power and social influence, Declsitn making
leam l.eader and his challenges, Problem solving and creativity, Diversity.

Module —I11:

Organizational Context of Teams: Team und arganiznional cultire, Virual Team, Evaluating
anid reswnrding team, Teéam Trolning

[§ T

Gironips Dymamics fior Teams, Daniel Leyi, Sage Publicarions
Crroup Dhynomics and Team Intervention, Timothy M Franz, Wilky
¢ Leam Boilding. Dver and Dyver, Wiley
»  Ciroop Dynamics, Donelson B Forsythyhy, Thomson
o SoccessTul Team Buibding Tools- Elsine Biech, Pleiffer

M|l Page



MEA 2Yrs Syllabus from Admission Batch 2018-19 anwards

3™ Semester [|EMBASN2C ritrntegit HEM TP ‘3 EFMH-TE_E 1...5‘
340

COURSE OBJECTIVE:
Ta provide knowledpe 1o the wpdents about tools and wechnigues essendial as dregic
contribution of HRM to organiziional growth.

Musilule —1 :

Understanding Strategic HRM = Invmoduetion : Traditional Vs, Strategic HE, Typology of HR
activities, 'Best fit” appranch Vi “Hest practice” approsch ; Investment perspective of human
resources; Investment consideration, mvestments i treining and development; invesimend
prictices  for improved retentlon, invesiments job secure work courses,  Nonetraditianal
mviestment approaches: Planmmg and implementing Strategic HR policies; Linkage of ¢
strategy, eore competencies and competitive ndyvantage with HEM; Aligning HRM with business
stralegy; emerging fssues In siratege HRM.

Modlale < 11 ;

Aligning HR Systems with bosiness strutegy: Aliernative HR systems ; Universallsic,
coptingency. configuration, congrucnce bnd micpiated TR systems, Designing congruent HR
systems: Linking HRRM prm.nce- o wrganizational cutcomes; Human Resources Strategy
Formulation; HR Stutegy in werkforee utilizotion; Steptegic performunce management: HR
atritegy for training and developpment.

Module — 11T :

tnfernatipnul and com parative strategic HRM: Mannging global human reseurces; Evaluating
HE lunctlons in Internstional comteat; Multthational, Global and Transnations! stratogies in
FIRM: Multinationnl, Global snd Transnationn]l Sistegics Strategic Alliances, Sustainable
Global Competitive Advantege, Globally competent Managens: Expatrintion snd repatrintion
mamigernent in global HEM: Hiph Performance work practices

Books :
o Cigry Deswler, Human Resouree Manngement, FHI, New Dethi, 2003
e Rirateple Human Redotrce Management-Rajees Viswanthan <Himalay
o Charles R. Greer, Stratepic Human Resource Mansgement, Pearson Fducation, 2005,
s Peter J, Dowlimg, Denice E= Welch, Randall 5, Schuler, Interrational Human Resource

Mansgement, Thivmson South - Westeen, 2002

A

Dirsctor, Curriculum Development
Pains Univeriy of Technoiogy, Odishs
& i 55 | Pa:
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MHEA 2Yrs Syllabus from Admission Batch 201819 onwards

4™ Semester
J.0-0

IBMBA4DIC rnduitri.ul Legislutions ‘L—T"'p |‘.1 EM“I‘H his ‘

Maodule- 1:

Labioar and Employment Laws in India: Overviews of labour laws i India, Historical
backgrownd, objectives, mechonism of dopute  selilement, medution and  concilation,
svestigation, employment heallh, beneliL Statutory Regulution of condition of service in certain
establighments,. Factornes Act,|948; Employees” Compensation AcL 1523,

Muodule - I1:

Mirimam Wages Act.1948; Payiment of Wages o, [936; Emplovees” Providem Fund Act, 1952;
Froplsgiees” Stte Tnsueance Act 1972; Payvment of Bonus Act, 195,

Muodule - L11:

Inchustrinl Employment (Sunding Ordor) Act 1946; Industrial Dispute Act, 1947 Trade 1nkin
Act, 1924,

Humilix:

s Industrial lurtsprodence & Labour Leplslativn, A M, Shomm, HFH

Industrial Relations, Trade Unlon & Labour Legislation, Sinha, Sinha, Shekhar, Peurson
Industria! and Labour Legislations, L.M. Porwal and Sanjesy Kume Vrinda

|ubour Laws, Taoxrrmmn

-
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MBA 2¥re Syllabus from Admission Batch 2018-19 anwards

| d) Specialization: OPERATIONS MANAGEMENT

1

(81 [ Sem | Sub, Code Blective Papers University | Internal
IHn ester | L-T-F | Credit | Marks I::::hm
T (3| TEMBAIGID | Supply Chain !
Munapement & ‘
L adbii 00 |3 100 Si0)
2 [nd [ 1EMBAIDID | Pricing and Revenue | |
Minagement A0 |3 100 Si)
i3l [ IEMBASGID | Operutions Strategy :.3“ i 1o 50 |
4. |3rd | ISMBAJDID | Sales and Operation 'l
Plarining -0 |3 ] St
5. |4th | IRMBAZDID. | Managememt  of
Manufnciunng
Svsiem 310 3 14 Sid
(6. | 4th | IEMBASU2DY | Sourcing _
Munagemenl 3--0 i 100 S0
7 [&h [ 1SMBASDID | Operations Rescarch N
Applicutions 30 |3 i 50
TOTAL 21 700 350
e
mmwmm
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MAA 2¥rs Syllabus from Admission Batch 2018-19 onwards

3 Semuster INVIBASOID Supply Chain Management & Logistics | L-T-p [3 Credity 35 s ‘
-0 |

COURSE OBJECTIVES
»  To analyze the supply chain scenarlo and to make understand the siidonts the insights on
supply chain process from sourcing to distribution
* To enhance the supply chain integration and sustathuble supply chain stotegic skills
among the studenis

Mosdule | @ Supply Chain Foundations: Supply Chain as o network of entities, concept of
Valie Chaln, Impoct of Supply Chain Monpgement on Seles, Cost, Profin, Profiuwhility, Prmfi
aned Loss Account, and Cuastomer Accounts Profitubility. Centealized and Decentralized Supply
Chains:  their  coordination and  aligning  business  pctivities. Demand  forecasting  and
mundgement: Methads, Boll whip elfect, CRM in supply Chain Manisgement.

Module T Distribution Management: Distribotion Channels: Sireciure and  ipermtion,
Lrisaribution Cost Components, Pipe line Invemtory nnd Besponse Conslderations, Hub and
Spoke Models, Cross docking, Lots streamingd. Clntbingr Selection. Vendor Consolidation,
Warchousing - Facility location and Network design, Vehicle Loasding and Vehicle Routing
Methods, Lead time Components and their Compression, Use of IT for tracking in supply chain
Supply cham sustminability in business manapement.

Maodule 11 Aligning logistles o customer needs: Quick response logistios. Green Logistics,
Reverse Logisticd, Vendor Managed Inventory, Cross docking. Packaging Innovations, Third
Moty Logistic and Service concepls and apphicanions. Procurement Logistics: Global Vs,
Pomeshic Soutving. Landed Cost Computation, Vendor Ratihg: Contract  Negotintion,
Cimsolidation, Sell’ Cenified Vendor Manapement, Individusl component Ve Module
Purchnses, Vendor Development und Vemdor Relationship Manzoement. Vendor Ferfiormance
Menitoring,

Boalas:

o Supply Chusn and |Logistics Manogoment, Bowersos, Mo Ceaw il
Uperations and Supply Chain Management. Chase Shankor, lucobs, Me GrawHill
o Supply Chaln and Logistics Manugement, Junud Shab

o8 | Fage



MBA 2¥rs Syllabus from Admission Batch 2018-19 opwards

J'd-!icmmu.-r IEMBASOID r'rit:ingumj Hevenne Munupement L-T-F |3 Crodits 35 hrs

COURSE OBIECTIVES

»  To offer fundamental understandings of pricing and rovenoe managament
with respect 10 operations manapernent

s Toonolyee the impact of different types of pricing and ceonomy an revenue
Mgt
To provide Network and Capacity Control ideas i Revenue Manugement
To practice the students by spply pricing and revenoe manigement [n
varipus fialds

Apdule - 1z Inrroduetion o Revenone Manspement [HM] ¢

Prices & Revenue Mansgement Coneepl, Application In Alr Lines, Ruilways, Hosplitality
Industries. Stepi Involved 0 selting the price. Types ol Pricing. Dynamic Pricing
lntroduction and overview, Single Product Dynamie Pricing with and withour Replepishmen,
Mualti Produet smd Multi Source Pricing, Finile Population Models and Price Skimming, Cost
reventie trade off, Rélationship to List Pricing

Module - 1 : Economy of Revenue Management :

Intreduction, Perlegt Competithion, Perfectly Competitive Markets, Firm level decision undes
perfect ¢ompelition, Precommitment and Demund Uncertainty. PeakJosd pricing ander
perfeet competition, ldentifiable peak periods competition. Monopoly Pricing, Price aod
caprae ity competition in Oligopoly and mondpelistic market.

Module - [11:  Network and Capacity Control in Revenue Managemenl

Promise and Challenge of Network Control, Types of Controls;, Theory of Optimal Network
Control-Strocture o Optimal Contrel, Bid Price Control, Non Optimality of Bld Price
Control. Evidence in support of Bid Price. Bid Prices and Opporunity Cost, Approximations
hased on network models— Deterministic Lincar Programming,: Simalatom method {or price
revenue ende off. Pricing and Revenne Manasgement Proctice applied 10 Alrfines, Hotels and
huspitals. Revenue Opportunity Axisisment and Revenue Benefits Measirement

BOOKS ;

o Kalyan 1 Tallup, Garrenl | Van Ryzind The Theory and Practice o Revenue
Manapgement!, Sprinper Publications, New York, 2004

e (Gahor Forgacs, —Revenue Management, Maximiring Revenoe in Hospitality
Ciperationsd, Amer Hotel and Motel Association, 2010

MWM S| Page



MEBA 2Yrs Syllabus from Adimission Batch 2018-19 onwards

3" Semester [IAMBAIOID Fh;imuim Stratoiy L-T-P |3 {'rul-)'h‘ 35 hirs ‘
Jdl |

COURSE OBIECTIVES

o |o make understand the students abour whit s operations stemteay and how s
applied m the feld of operations management

e To olfer operations strategy in terms of business process, capacity, techndlogy dd
facilities domains

* lomalyze the operatnons sirmegy in 1epms of quallty ond cost perspective

o Tobuild the students 10 use operations simmtegy in 'the filed of purchasing/sourcing
and supply chain management

Module - 1 : Operatons strategy — fotroduction, Inngvition and operations discipline

Operatiishs perlormance — Operations Stralegy framework - Developimg an operations strategy -

Value chain dynpmics and operations decigions — Manufcturing Anchilecture and operations

strateiy In sales, service, Operation strmegy maodel for service ond prodoct, Operational Stemtem
ion, operation strategy evaluation and control, operstion strategy competit veness.

Muodule - 11 : Systems & Processes and Capoacity Strategy and Manasgement - Vestical
rmiegeation and outsiureing ~HBusiness processes ~Process ol operalions stratepy sabstitinion for
srategy - Provess ol opeditions  strutégy  implementation — Service Strategy—  Service
development snd organization. strategy, Copacity Strategy and Mudagement—How o muke
decisions on capacity and chpucity expansion — Technology Stmlepy-Process technalogy
decisions — Facilities stravegy — [acilivies strategy and globalization

Module — 111 : Quality Strategy, Porchusing und Supply network strategy < Qunlity Steptesy
and Change [ Action programs-Sources of quality - Meusares of quality - Coampeting on cos
verstis availability, cost yersus features and innovativeness ~Competition in the bousing industey:
Improving cost, quality, Porchasing and Supply  petwork stratepy—Sourcing and  supplicr
mavagement, Logistics systeps and the fulfiltment of sapply chain - Supplier power and
overseas sourcing: Moving up the valee chaln n outsoureing -~ Eavicopimental and Sogial
sustaimability strategy ~ Models for gaining advantage in a global enyvimmment; How i position
within a valie chiin

BOOKS :
o Nigel Shék and Michoel Lewis, Operotiony strateoy, Sceeond edition, Pearson
publication,
o . Danald ). Waters, [Bonold Waters, Operstions Strrategy, Thomon publications,
s Tery Hill, Operations Strategyt Design, Tmplementation and Dellvery, Macmillan

Education,
 Yeming Gong, Clobal Operations Strategy: Fundamentals snd Practice. Springer
pabhhiciion,

«  Noman Gaither and Greg Frazier, Operntions Mapogement, 9th Edition, Tengage

puhlicalions,
_,g‘;"’f Bl |Pagse

Director, Curriculum Development
B Pk Univershty of Tachinciogy, Odienia



MBA 2Y = Syllabus from Admission Bitch 2018-19% onwirds

3™ sempster [INMBA3OMD Sales and Operation Planning L-T-F |3 l.’:n:-d]:.‘_iﬁ lirs |
00 |

COURSE ORJECTIVES
= To make the students 1 Bamillarize on operations plaalng and contral sctivities
in both manufeturng und service orpanteilinn
+« To build the swdents w ke decisions on operations plonning and  conirol
activities through by estimiting  forecasting  future requirements, capacity,
agregate requineiments, and misterial requiremonts

Module — 1 Operntions Phamning: Inroduction - Belationship between Sales and Operations
Planuing - Need T opération planning and confrel - Functions of operstion plannking and
control — Different phases of np:mlii'm planning snd control l‘.‘nrrrrurium ol 'upu:mtiuhq
planning and comrol netivities in mapufsciuring and service organizations, Clsjective of
Fisrecasting m operations — Elements of a givnd forecast — Major Fectors thot Influence. (he
Demand Forecast - Classification of Forecasting Methods.

Moddule = 11 ¢ Capocity Planning: Capnciny Plonning Classificonion -~ Measuring Copaciy,
[detetmining  Copacity Heguirements — Forecasting w's Capucity  Planning — Apirepgate
Operations  plonping- Concept of aggrepation Factors Affecting Apgregate  Planning,
Aggregte Manning Goals — Forccmsts of Aggregoe Demand — Aggrepaie Planning Technigues,
Santerlals Regquirement 1"lavning (MR

Module = 111 ¢ Operations Scheduling & Distribution Plunning: Muster Production
Scheduling (MPS) — Meaomg and Concepts — MPS Madel — Purpose of Schediuling —
scheduling Methods: Vorwurd Scheduling, Backward Scheduling, Scheduling: Activities;
Rowting. Loading. Dispoiching - Scheduling by Type of Opemations: Job Opemations
Hurpﬂiluw Operations, Labor-Inensive Operations, Service Upemtions. Hole of ERP in
apération planning and dontral, Operations plinning fns.l...,h:r. fiom the TOC school of
thowshi

HOOKS :

o Alnv K Garg Production and Operntivns Management, MeCeaw Hill
Fducation (kndia) Pvic Lud 2002, Reprant 2007,

»  William J Stevenson, Operations Management. Twelfth Edioon, MeCiraw Hiil
Educution (Indiz) Pye Lid,, 2007, Reprint 2018,

= B Papneendelvum, Production & aperatlons monagement. Prentice all [ndea
private lmited, 2007, _

o Aswathopps, K_ShridharBhat, K. Production and Operstions Management |
Himulava Publishing House. 20014 '

«  Mohoadevan B, Cperations Monagemeni Theory and  Pragiice, Pearson
Publication, 3™ Edltion. 2015

« Nemman Gaither and Greg Frazier, Operations Manigément, Sib Editfon,
Cengage publications, 2002 {Reprint 2013)

e Ll Papge



MHA 2Y s Syllabuis [rom Admission Batch 2018-19 onwards

g .-_‘i-:m:nrr 18M Ehdﬂlﬁ'riv'hmgnmmﬁt?r'm:nu_rnmﬁlg System | L-T-P rl L'rmm‘.ﬁ s |
106

COURSE ORIECTIVES
o Tomake the students o understand underlyving concepss of general munufcturing
sysiems
= To provide more insights on eellular manufacnine sysicms

s To expose the students in to Just—in—TTma conceptual idess and familior shout the
same

& i prondide knt:lwlﬂ.lg_t it synchroniding and IMlexible monulacturing svstoms

Module - I : Manufacturing svstems - Types und Process mapping —Manufscturing Proces
Plaming ~ Definmliom. Scope and Eloments —Manufacturing concept planning - Reguireinents of
waod manufseturing aid assembly lines - Layout planning and analvsid, Cellular monufscturing
systems {Group Technology) - Cellular mamulactorne formstion —Cell formation ~Metheods and
production flow analysis & minimzaticn of inter-cell movenseny

Muodule — Il : Just-in-time systems — Overvlew, Principles and Benefits — Seven Waites —
Efements of JIT = Desian and Improvement aspects of JIT — Kanhan svstems, - Definition and
Principles — Types af Kanhan Single card and Two card Kanban — Push and Pull Concepis of
Kanhin = Constant Wisrk—in-Process (CONWIP) ~Caneept and eomparison with Kanhan syvstem

Maodute - 11 2 Syachrpoos mannfacturing {Theory of Constraints) - Definidon, Operation
plannting and contral bused on theary of constraints — Measures of Performunce - Constraints in
mamifactezang system - Drom-Bulfec-Rope (DBR) Methodology - Flexible menufscturing
systems (FMS) ~Meaning. Components and types — Conceptua! modet of FMS - Applications of
Fiis, Machine Joading and scheduling.

HOOS :

= Shahrakh A, lmam, Handbook of Cellular Manufsciuring Sysiems, dohn Wiley
and Sons Inc., 1999

o T Chenp. 5. Podoisky, Just-in=-Time Maonufictoring: An imtrodootion,
Second edition, Chapmun snd Hall Publications, 1996

o  Nobadevan 8., Operastlons. Management Theory and Practive,  Pearson
Pubtication, 31 Edition, 2015

= R, Pammeerselvim, Production & operatlons manopement, Prentice Hall India
private lmited. 2017,

o Aswmlhappa, ko Shridharmbhat, K., Poduction bl Operations Mansgement |
Himalayn Publishing House, 2014

__,,—':_':?5.,.;:-“-' 62 [Pase



MHBA I¥rs Syllabus from Admission Batch 201819 onwards

4™ Semester EIHMHMIIIEH rnur:ing_hlmngvmnm I.-'I_'-l'f"' ‘ :-.:Fm"».m:? Iﬂ
|= . 3000 |

COURSE ORIECTIVES

* o provide knowledee on plobal sourcing principles and practices

o Toinculeate the hahit of Nepotintion, Risk analysis, Market Resewrch and
Evaluation of suppliens hellue selecting them

e T expose various methods and analviical wols Ty Supplice Rating and
Sclection

o To oller Hsighs on Electronle Sowurcing. and  Sustamable Sourcing
Strategics

Module — 1 : Introduction o Global Sourcing ~ Objectives, Proceis and Trends in Cilobal
Sourcing — Supply Muansgerment — Strategic Sourcimg Plan, Strutegy and Model- Environmenta!
and Opportunity  Analysis - Global Opertional Souscing Strsbéry, Negobiation — Nature,
Strategy and Planning- Performance Messurgment and Fvalustion- Risk Manogement in
Sourcing (Concepls) — Nature and Principles of Risk Monagement, Risk management process,
ik managemen 1ol and wehnlque, Mansging risk in internaticnal business,

Maodule — 11 = Supplier Research and Market Anulysis— Vendor Rating — Objectives, Self
certily vendor management, Crlteria ond Methods of Vendor eating — Supplier Evalustion and
Selection (Concepis), Solicnation of Bids and Proposals — Plinning and Methods, Contract
negotiation, Yendor perlormance monitoring and controlling.

Maodule - TH = Analvtical Tools in Seurcing, Pricing Analyses : Anafytical Toods in Sourcmg
tForeign Eachange Currency Management, Learnlig Curve, Quantity Digseount  Models),
Integrative  Pacifle Systems Case {Supplier Scorecard, Sourcing Risk, Supplier Flnancial
Analynis) - Flectronic Soareing — Sustinability and Sourcing, Green Sourcing,

BOOKS :

Fred Sollish, John Semanik, Strategic Global Sourcing Bess Pracrices,

Jishn Wilew and Sons Ine.. Publications, 2011

« Obivier Bruel, Suastegic Sowrving  Monagement:  Structgral  and
Operational Decision-making, Koginpage Publications 2017

= SathitPamisnglong. Supply Monagement: Strptegle Sowcing, Springer
Publications=, 2016

¢ Robert W Turmer, Supply Mansgement and Procurement: From the Basics to

Besl-in-class, 1 Ross Publishing, 2011

-
T g
r‘_--:;._'_____n-—

Director, Currfcufum
o wﬂ: B3| Page



MEBEA 2¥rs Syllabus from Admission Batch 2018-19 onwards

E Semester ‘IH‘MH&MI‘-‘I} r:]p-rrltinm Research Applications L-T-P J'ﬂnﬂjj‘]s ek ‘

COURSE ORIECTIVES
*  locreste exposure o the students 1o apply operations resesrch tools & techniquisy
I sarlous busimess envirdnmment,
= o provide insights on dynamic progrimming,  fnioge pmummmi'm_:l.. ird
Cuadratic Propramming applications
o  Tomake use of oporations research tools in the Tield of operations scheduling nnd
supptly ehain distributions

Module — 1 @ Overview of Operations Research -Review ol Scope, Types of Operntion
Muirdels, OR Techniques and tools, Dynamic progounming: Dynamic progromming models and
applications -~ Ceraphieal representation = Omimaliny principle. Integes programming models
Ginmory 's Cutting plane Algorithm, Branch- and-bowend algorithm for Integer Programming.

Module — 11 @ Scheduling System — Single machine, Flow shop and Job shop Scheduling
methods ~Resource constramed  project Scheduling - Vehicle routing problems. Toveling
salesmen problem, transporintion problem (North West corner method ), Queue Model.

Module — 11 ¢ Bin Packing — Portfolio optimization — Quadratic Progrmming: Kohn Tucker
conditions. Beale's method and Wolle's method, Staff transfers Problem— Two stage supply
chn distribution problem.

HOOKS =

«  KontiSwarp, P K. Gupta sod Manmobian: Operaiions Research, S, Chand &
Co,, 214

o Hamady Taha: Operations Research, Mae Millsn Co.. 2016

o  Fredericks. Hiller, Gerald JliehermonBodhibvata  Nug  Preclumbasu,
Operations research Ve, Megrow hill edocation, %th ediion, 2017,

o ) K. Sharma, Operations research Theory and applicstions, 2012

o Pradeepprabakarpai, Operitions research = Principled and praciice, oxfond
bigher edyeation, 20012

o Ciupts PR _Hira 1.5 Problem in operations Research, S8 Chand snd co. 2003

..i"'"r‘-"'—f"'.
Director, Currioutum Developmait
i Prnalk University of Tectinciogy, Odiend
Fourkeia
Bl | MPage



MBA 2Y¥rs Syllabus From Admission Batch 20018-1%9 anwards

vl specalization: SYSTEMS MANAGEMENT

S| Sem | Sab Code Flective Papers University | Internal
e | e L-T-1* | Credit | Marks :i?h“
e 3 | IBMBASUE ['Date Mining  for
Business Decishons 300 a | i) 1)
2. | 3d | IEMBAZUIE | Businesy Amalytics 100 . 100 50
3. [ 3nd | IBMBASOSE | E-Commerce and |
Digiral Markets 300 3 100 30
A, [3d [ ISMBASDALE | Manuging  Digital |
Platfiorms F-{1-0) E| ) 30
% |[4th | IBMBAAOIE | Strsteghe
Maonnpemént of 1T F-0.0 i [ it a1l
G, [4th | IBMBAAQIE | Managing gl
Irinovation und
Transtormuation il | : o} 0
7. | 4th | ISMBAADIE | Monuging  Sollwine |
Projeris 00 13 1130 =)
TOTAL EL 700 350
/E/_‘.J"ﬂ” -
Dirwotor, Currieulum Davelopment
By Pairal Untvernity of Toatinology, ©°

65| Page




MBA 2Y¥ s Syllabus from Admission Batch 2018-19 anwards

3™ Sumester [ISMBA3OIE -r]uu_hmﬁg' for Business Decisions | L-T-F Ia l:‘ndiﬂ 35 s |
30|

Course Ohjectives

* To uequiint students with the theoretical and practical eloments ofdam: Mining und
thelrapplications

»  Toscquire practicsl exposure in andlyzing a business problem usingappropriote model

*  Todevelop the skills 1o wse the moded for a predictive anolvtical soluton

Module-1 : Imroduction to Dats Miming — Deriving Value from Data Mining — Applications:
Basic concepts,Explovatory Analytics using RW/Rattle — Basic metrics— Principal Componem
Analysis— Correlational analysis—Visoalizng 13ata- Applications

Mudole-H  Vredictive Modelimg  using R/Rantle- Decision  Trees— ANN Clustering-
Regression- Logetic Regresson- Applications Market Basket Analysis -~ Assiciation rle
mining ~ Notve Bayes Analysis -Applications

Maodule-111 :Bést Proctices in Data Analvtics and Bl - clustering — Declsion trees-Neural
networke-AsocuationsMarket Basket analysis-Text Mining

Boalks -

Anil Mahesdwun T Analytics. MeGrmw Hill, 2017,
Etic  Siegel, Thomas H.  Dapvenpor, —Predictive  Analytics:  The  PFower
toy Predict Who Will Click, Buy, Lie. or Diel, Wildy, 2013

* Anisse Barl, Mohamied Chaouchi ond Tommy lung , PredictiveAnalyrics, Willey, 2015

*  Alberio Cordiba, —Linderstanding the Predictive Analviics Lifecyclel, Wiley, 2014,

o Denn Abbott, Applied Predictive Analytics, Willey, 2014

Devetopment
Director, Curriculum Dedna
ol Tectnclog,
Py Puirall )

Bk Page



MBA 2Yes Syllabus from Admission Batch 20018-19 pnwands

[3" Hmm:'rEMBAJIIIE ’Hn!inm Anulytics I=T-F |3 E'.ma:'ﬁh‘!ﬁ hrs |
1

Course Objectives
*  Toundersiand the purpose of using Busmess Analysis wals within an orgamizstion

o To summarise and analyze o datnset for making miormed decisions
= Jo sdentify the chivice ol lools 1o address the Business problams
o  Toouse ndvanoed analytical tools 1o anslvee complex problems o wncoasnly

Module — I: Business amalytics - need - scope —applications - descriptive onalytics - predictive
apalytics — prescriptive analytics;s Deseriplive analytics ~ types of dwa - creating distributions
from data — messures of location — measures of variability — mensures of variability -~ measures
of sssociution

Mandule — 1l: Date Visoalizsion for Mumagers Visualiziion impirative-Message 1o chans-
Visual Perceplion Lirunmar of Graphies (Using R)- Component leve| design of tmbles and
graph !-—.‘ilm}tlnlltng using Visualizatinn:

Maodule —IT1: SPSS - Introduction — Prequency Tabulation — Parmmetric tosts — Now Paramitric
Tists ~ Represston Using SPSS — Factor Analvsisi Dain analvsis wafng B — R Studio
Intraduction, Impoming Daia from Excel - Slicing of datn using Inbuill Dot sels — Yarishles -
Regredsion script - Rutle for B

Books :

o Camm, Cochentt, Fry, Ohlmann, Andierson, Sweeney, Willinms [Essentials of Business
Analytiesl, Cengnpe [eaming

o  Sandhyakuruganti, Business Analviles: Applications To Consumer Marketing —,
MeGraw 1l

o Hernard Marr, “Big jl]'aln  Using Stéert Big Data, Mm!yl]u'a and Metiics (o Maoke Better
Decisions and Improve Performance”, Wiley

* R Fur Dummies Paperback — 20 Il 2005, Andric de Vries (Author), JorisMeys (Author)

S
Director, Cumicuium Developmant
Hays Padnak University of Taohoology, Ocsha

ET [PFage



MHA 2Yrs Syllubus from Admission Batch 2018-19 anwards

3™ Somester

IEMBA3OIE F—t‘ummrmu ant Digital Markets LT ‘3 Credits 35 hrs
34000 ‘

Course Ubjectives

o Students will learn abowt loundaions of E-Commerce.

= Stodents will abic o E-Buasiness plon and sddress E-Cortierce reluted sues,
Students will gain insights on Business iheuhitors.

» Siudents will leam aboul the E-marketing strolegies and digital paynwent syslims.

& Students learn about E-morkiting tools uwd E-Businsisentreprencurship

Aisdule — 1z

E-Commeree :Linderstanding E-Commeree —F-Business models — F - Business and the global
seonomy —Creating E-Busingss plan — Social and Behaviornl jssues — Erhical and repulntoky
tisues Technology and growth of E-Commerce — Economic foundations of F-Commerce— 1he
strztiepy of e-business - Feononmicy of e-husiness- F-Business Technolopies

Muidule — 11 :

Digltal Payment Systemsinirodugtion to digital marketing — B-Marketing strategics — E—CRM
~Flectropie puvment methods — Types of pavment pateway — Digital Currengics — Digital
signature

Module - 111:

F-bmsiness Channel functions & E-Husiness EntreprencurshipBusiness models on the
Intermet = Infermiediation and dis—intermediation in e—commerce — Hiimess Incubators -
Listribution channgl length function, I.iﬁ-'igni.nﬂ Electronic market — sbiwtegle F-Marketing
Murketing Togl ~E-Business Entieprencurship

Hooks :

Kenneth O Laudon Carol GuerdioTraver —E—-Commercel . 14" edition, 2018, Pearsan.

o Russ, Heanchorry —Digial Marketing for Dummies! Willey Jonuary 2017

o SLPTIOSEMH —E-Cdmmerce: An Inditn Perspectivel PHI , Edition, 2016

o  Gory PSchneider —Eledtronic Commercel Course Technology Ine 12th edition 2017
*  VandanaAluja —Digital marketingl OXFORD HIGHER Education, 3ih edithon 2017

o  ShivaniAmra —F -Commorcel 2017 edition,

Curriculum

Directed, :
mmﬂmﬂmm B8 |Fage



MBA 2¥rs Syllabus from Admission Batch 2018-19 onwards

3 ﬂnmEﬂurilﬂMHT\.!ME Managing Iigital Platforms

—

Cowrse (hjectivex

o Toundérstamnd the Fundamentals of Thgital Platforms
o Toonssess the competition in thie digital emvimnment

o Th analyze the choloe of marketing stratepy in the Digital Platform

L-T-P
1440

3 Credits 55 hry

Module - I: Digital Platforms — Introduction = Types - Enterprise Dightal Ecosystemny -
Challenges in modem digital enterprises —Platform Economics — Platform Archilegiore
Govermance = Media Optimbzation - Channel optimization — Audience platform Ulilization

Madule = 11: Platform competition — Platfarm Technologies: ond palitical culture —intelleciunl
propertics In Dightal Economy — Pricing Policies Future of Digital Platforms - Participation -

Social

Media

Stratopics.

Module — 111: Digital Media and the Roats of Marketing Strategy - Cross media Marckeling
Strategy — Marketing seli-Hmnding Strategies — Digital business Inmovation — Decision Righs

st Cantral

Books ;

e Shailesh Kamar Shivakumor, Esterprise Confent snd Search Management for’ Building
Drignal Platforms, John Wiley & Sons: [6- Dec-2016
o Urig Dempsier, John Led¢, The Rise of the Platform Markéter: Performance Marketing
with Coople, Facebook, and Twiner, Mus the Latest High- Growth Digital Advertising
Plattorms, John Wiley & Sons, 2015,
o Yudi L, Rober (o Picard Polrey and Marketme  Strategies  Torbiginl  Media,

Routledes, 2014

= Dl Yong Jin Digial Platferme, Imperalism and Politienl Culwre Routledge, 2015
s« [lon Passey, Steve Higgms Leamimg Platforms and Learming Outcomes;: Routledge, 08-

Apr-20iG

B |Page



MBA 2Yrs Syllabus From Admission Batch 2018-19 onwards

P

™ i\t'mmlfr’]!l’:’ll:lﬁﬂllﬂ E-Ffrntmfc Management ol 11 L-T-1' |3 Credits 35 hrs
3414

Course Objectives

= [0 epderstand the approaches of strategic | T applications

= Toonalyze the value chain for service industrics

« Toexomine the organizational movements oround the Straiegic Cirid

o Amculae the imporance of drivers behind the weansformation sndimplications

o To develop mtion plans with clear goals theough wechnologyaevaluate the progress and
{acalitato the plan

Maodule - I: Strategy Formualation:Levels and [ormulation af stratepy ~ Process— Tyvpes of
Strotey—Top—down  approoches 1o Plarming for Strategic 1T Applications Value Chain
Analysis: The Value Chain Annlysis Approach 1o 18T Steategy Formulation = Value Chain
Analysis for service Industnes

Module = 1I: 1T Strategy: Spocial Considermtions for TT Strategy - [T Strteme Monning - 7T
Crivical Success Factors ~ 1T Fuiure Scenanon, Strutegy Information: Sirlegre infurmition
syitems (S15)- Organszanonal movementy around the Stroegic Grid — inter organizmional
swstems (W3S, Information Sysems sndInformation Fechnology Sirategicn

Module — 111 Transformation DriverssDrivers behimd the transformation— Tmplications of the
drivers = Visioning of the strmegie role of 1T in the organization

Bl :

« CA, Deepok Pandisn& CA. Ancesh Noor Mohammed | StentegiManagementd
Information Technology Paperbock, Kothari Academic & Research Publlcations 2016,

e Nell Ritson | Stratepic Management, Yentus Publishing ApS, 2011,

=  Thomas 1. Wheelen, J. David Hunger, Alan N, Hoffman, Bentley University, Charles L
Bamlind, lowa State University | Concepts in Stratepbe Monpgement and Business
Policy: Globaltmtion, londvation and Sustainability plus Pearson Myl.ab Management
wilh Pearson eText. Global Edition, 2019 Avallability: 01 Mar 2018 «

*  Business Stritegy! Manoging Uncenninty, Chppontunity. myd Enterprise Publishors, [st
Editon, by 1-C. Spender. Oxford University Press 2014

o Linda Parker Caies, Stregic Plonsing with Crltienl Success Fiaclors and  Fulure
Seenmros: An Integrited Swroegic Planning Framework. Sollwire Ergineering Instilute,

Sovemnber 2010
/g-:""

Director, Gurriculum Developmant I0|Page
Patrialk Univaraity of Tachnology, Cdisha
o Rourkela



MBA 2¥rs Syllabus fram Admission Batch 2018-19 onwards

‘runsformatinn | -0l

4" Semester (ISMBASOZE ':Tluuging Dhigital  Ionovation  and [L-T.P Jﬁrndi[T;.'!ﬁ_llr;

Course (Ybjoctives

T uiderstand digital transfomations and information in theplobalization world
Tivexplore social medin wmansformation in the business weorld
= Todevelop on boilding digital capabilities
To understand the chillenges on using digiial platform for business
To leam digital translormations in the space of loud computing

Module-1 = Introduction to Digitnl Transfommations: The Ave domaina of digital transformations
- gustomer, competition, data, innovation, and value, Hamess customes networks, tum dota it
sgets, adapt valie propasition

Module-Il : Classification of Digital Teanstormations; Business Model, pmduct development,
dota.  processes,  knowledge, seli~service, and  organirations]  cultore:  Socinl  Media
Tronsformation: understand requirements, document goals, objéctive and social medis meties,
cslublish polential future stale operiting model. pap analysis and recommendationg.

Madule-111 = Building digital capabilities: challenges angoing digital, handling employee during
digital rrunsformations, developing companywide sirategy: Digital transfonmations in the spuce
of elod COMpULing: prepire and drive
digital transformatione

Ranks =

o  Herbert, Lindsay; Digitel Tramsformation: Build your organiztion's Future Tor the
Innovation Age. Bloamsbary Publication, 2017

o Venkatrantan, Vi The l_'l'lg'itn'l Matrix: New rules for business transformation through
technology; | ifetree Media Lad, 2017

o Velte, A T; Velte T J; and Fleenpeter, R; Cloud Computing: A Practical Approach,
Megraw 1Tl Lducation (Indis) Private Limited 2007 (230 repring)

. Ftug_:rrr.., Dyavid, The Dighal Transformation Pluybook — Rethink your Business fir thie
Dhigitnl Ape [Colwnbin Business School Pablishing) 2006

s Westerman, G; Honnet, [; and MeAfve, A Leading Digital: Turning Technology imo
Business Tranafiormation: Harverd Business Review Priss, 2014,

o Srmvasan. ), and Suresh, L Clood Compating: A Practlcal Approach for learming and
implementation, Pearson Publication, 2014

Director, Curriculum Developmart
Biju Pk Universify of Technciogy. Odisha | Page




MBA 2¥rs Syllabus from Admission Batch 2018-19 onwards

-I;“E ﬁcmﬂ[nr_.

ISMBAZIZE Munuging Softwure Projects | |_1 {;rﬂ]1|_,|3,5 hirs |
3410

Course Objeetives

o To understind sofbwoare Project Management and o know thedifferent  softwaore
ijl:'l-'l:'.ll:l'l']llli:l 1 risdas,

o Tounderstiind Software Project Evaluation and know how tomanage Progrsmmes.

o Toknew hiw to select projects and to carry out software efforestimation,

e o kpow the Risk Management Progess and how to allocateresources for Soltware
Projects

* Toknow how fo monior and contro| Software Projects

Module = I:

Introdpetion o Software Project Muanagement | Introduction- Soltware Project v other
Propects,  Activibes covered by Software Project  Monsgement— Plans,  Methods  and
methodologies, Some wavs of eatepirizing software projects, stakeholders Project success ind
fmilure — Munngement Conirol

Midule— 1I:

Project Evaluation and ProgrommeManagement :Project Portlolio Muhogement. Evaluation
of Individual prajects, CBA technigues, Risk Evalunticn, Programme Managemoent, Mansging
the allocation of resources within programimes, Strategic Programme Manapgement, Aids 1o
progeamme management, Siepwise Project Plannmg

Modduke — T11:

Selection of an appropriate project approsch wod Software Effort estimation: Bulld er buy-
Choosing méthodulagred and technologied, Chojee of process models, sirueture —vs— speed ol
delivery, Walerfoll model. Spiral model. soltwhre prototyvping, Selecting the most appropriate
process model, Basis Tor Solltware Estinting, Software effon estimation technigues

Bosoks ¢

*  Buh Hughes, Mike Cotterell amd Rajib Mall - Software Project Management — | MH-
2017

= Joel Henry, Software Project Management, Pearson, 200 1

o Kuthy Schwalbe, Project Management in 1T, Cengago, 2401 |

*  Sanjuy Mohupatma — Software Priject Musagement — Cengage -201 )

5
E‘WM T2 | Page



MBA 2Y s Syllabus from Admission Batch 201819 onwards

0 Specintization: RURAL MANAGEMENT
S| Sem | Sub. Code Elective Papers University | Internal
N I L-T-F | Credit | Marks E:I:llthll
. [3d | IBMBAIOIF | Apribusiness Il

Management 300 |3 1on 50
¥ - a ]
2 | 3d IBMBASOIF | Rurnl Marketing 0.0 3 Lo a0
U O A = =
.} 3 'EEMH.H]D!F tural Development 3.4 1 00 50
(a4, | 3d [EMBAZUF | Livelihood and

Development

Munagement 000 |3 I ) i
5. |4th | ISMBASOIF | Rural  Credit  and | |

Miora Financi 3-0)-13 3 1M} 50
B [ 4ih | IAMBASOIF | Coopeniive

Munagement RL0-0 3 (CE L1
7. [4th | 1SMBAJOIF | Strmtegies for Smar |

Villuges 300 |3 100 50

TOTAL TR 350

5

Director, Curficulum Development
Bl Painak Univarsty of Tactielogy, Oclat

Ti|Page




MHA 2¥rs Syllahus from Admission Batch 2018-14 onwards

|3 Semester (ISMBAIDNF Agribusiness Management I=T-F J’; C'retite 35 hrs ‘
Ja=0

Module =}
Introduetbon of Apri Business

Scope, Mawre, Significanee and challenges Fopetional  Classification of Agrl Business.
Agribusiness Network. Agn Business value chain, contmet lerming, coopertive farming, Group
farming, corpotale faring, Production of hi-ech agri crops, ageo based indusiries, Rale of
Agriculwre in Indizn Ecopomy.

Module-11
Agri-Buisiness Environmeni

Charscterstios o demand for furm products, Characteristics of Tarm product markets i India,
Foreeasting demand for food products.

Institutional  Framework of  Indion  Agoculwre- mstiutions of cwoership  holdings  and
operationul holding, lond tepure systom, Land reform policy Apticulunsl Finance: Sources,
Institational system, NABARD and co-uperative gredit for Agneulre sector, Crop: insumnce
sl Kisan Uredit card

Moddube - H1
Leghslations and Revent trends
ssontial Commoditics AcL. Food Adulteration Act, Food safety and standarda.

Recent trends- Green houses, Role of Bio Technology in Agriculiire, Commercialintion of
agriculure, Thisue culture Green house operations, Geneticelly modified crops, Emerging tromds
in preduction. markeling and exports of sgro priducts,

Boaks:

Fundmmentals of ﬁ.gﬂu urml Eeonombey, Sandhu and Singh, HPTI
Agrictibal Problenrsin India. Aprawal and Kupdin, Vikas
Transfurming Traditional Agriculture, TW Schuliz

Huare Acls.
= Apriculture and Apri-Busiwss martigement, Smits Diwase. Krlsh Resource
Management Netwisrk. 2009
-2
Development A | Puge
Director, Curriculum
ﬂ.ﬂﬂﬁﬁlﬂdm.m



MBA 2¥rs Syilabus from Admission Batch 2018-19 onwiards

3" Semester |IKMBAINIF iﬂ-uﬂll Murketing L-T-P |3 Crexdits 35 hirs
| , 3-0-0 |

Objectives: s objective 1510 oytip studenls mire strongly for a carcer in marketing agri- inputs
andl outputs, food products, eomsumer goids, erafls and services, and in developing riral markets
anad vialue chaims

Module-I:

Rural Market Structure, Rural consumer buying: behaviour, Rural Marketing environment. Ruem)
Muarketing Infoemation  System, Rescorch and Foeeanting. Rural demand, Sepmentation,
Targeting, Positioning, Problems of Rum| marketing, Rural Masketing Agencies,

Module-11:

Raral Marketing Mix, Product decisions, Pricing Decisions, Prometion decisions. Distribution
and  Cammel  Management, Relationship Management. Plivsical distribition, Sales foree
PIANAEENIEN]

Nodule-T1:

Agri-muarketing Scope, Role in Eeonomics development. Demond ond Stpply of farm products,
Marketing ol Agriculturalinputs and thrm products, Stradegy for agri-marketing

Boohs;

e Rural Murketing- R Ramakrishnan, Pearson
o Rural Marketing- Dogra and CGhuman, TMH
s Rural Marketing- Badi and Badi- HI'H

e Ruml Marketing, Kashyap

Director, Curtlculum Developmen!
iy Painalk Unvoesity of Teahnology, Odiel %5 [ Fage
Rovrseis



MHA ZYre Syllalbies from Admissian Batch 2018-19 anwarde

\JmﬁpmmﬂJlHMHhﬂP&F ’ﬂurﬂ Developmant L-T-P |3 Crodits 35 hrs

Muodule-1

Meaning, Imporance, scope and objectives of rurml Development, Various appronches (o Rural
Development —  Gandhian - approach  for Community development, LADF., LRIDP.,
NRLLEGA, Neo Candhion, (PURA), Need Based ond demund based centers.  Rural
Drevelopment experiencos af soime Asion Countrics —China, Malaysia: Sri Lanka, Bangladesh,

Muodule-2 :

Progrommes for Rural Development in India since Independenve, Rural Devilopment policies
taring planning period; Administrative strociure, The focos and throst of Ruml Development
programmes; Poveny allevistion, employvment generation; Current sisus of Rural Development
programmes and the emerging challenped. Process of Urboniztion and Rural-Urban lnk.

Muoduale-3 :

Rurml| Develépmont Administration and Manchavat Raj Institutions: Panchaval Haj System,
fupetions of Panchayar Kay System, Sources of income for Panchayos, merits and demerits of
Panchayut system, strengthening of Panchayist Raj System, Rural Developmem administration,
People’s Participation In Rural Development. Importanee ol people’s paricipdlion, soiie
probileme, metsores of strengthen people’s participation.

Ciovernment Apencies: Work and planning of central and state government, role of Banking and
Co-pperative sectoe for tribals, rural youth, women amd children, BPL group, mal-nutrition group
dnd faeriers, Volustary Agencies or  Autondmous  Orpanization: impartance,  superiofity,
limbtations and suengthening. Gandhion approach of Rural Reconstrugtion,

Hooks:

Rural Development-Principles, Polleles and Mansement. Katar Singh
Fundamentals of Rursl Divelopment, Tihirl lussoin

Rurtl Development in [ndia; BK . Sshu

T6|Fags



MBA 2¥rs Svilabus feom Admission Bateh 2010-19 onwiards

1" Gomester IRMBA3NGF [Livelihood and Development L-T-F |3 Crotits 35 hrs
emen WJHHJ

Objective: It 15 aimed o providing u closer anderstanding of varions Jivelihood madels and
appmaches, and their applications snd experiences st national and intermational level, and the
vismes and chnllenpes comfronted in building sustninsble livelihoods:

Module-l :

NG Mansgemient, Agni-based, livestovk-bised ind natural resource-based livelihood options in
rurnl ateas.  Dévelppment Progroms iy vorious seetors (Health, Fdpcation. WASH, Food
Secunty mmd Nurntion), palicies; institutionn) mechonisms,

Module-11;

Decentralized planming and governance, Disaster Management, Reliel and Rebabiliiation and
Development Training.

Muodule- 1T1:

Processing and preservation of foeds.

Seope of [ood protessing; Kstorieal developments: principles of food processing and reservation,
Processing and preservation by heat: blanching; pasteuriztion, seerifization and THT processing,
cunningg. extrusion enoking, dielecrric hesting, microwave heating, baking, roastimg and fryng,
[ [

Processing and preserviation by lm-tcmpcmmrn:- refrigaration, freezing, CA, MAL mnd dehyde-
freezing Processing and preservation by dryving. concentration and evaporation-types of dryers
undd thelr suituhility for different fond rﬁ'mlu:l.ﬂ" ultra filtration, reverse pumosis,

Processing and proservition by nonsthermal methods, imadiation, high pressure, pulsed elecinc
field, hurdle technology. Lise and application of enzymes nnd microorzanisms in processing md
preservation of foods; fond fermentations, pickling. smoking ete; Food sdditives: definition,
1ypes and funclions, permissthle Hmits and safety ospects.

Books:

= Hural Development wnd Livelihods in el NirmjanSishioo

¢ [ood Processing mnd Preservation, S Sivasankar, PH

Davatopmeitt
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MBA 2¥rs Syllabus from Admission Batch 201 8-19 onwards

4™ Semester [IBMBA40TF Rural Credit and Micro Finance LT-P l.'-'{frnllu135 hrir.]
| 300

MOIWLE -1:

Financiog Rural development @ Functions and policies of RET in Rural banking, NABARD-—
Frnetions, Role, Refinunee support: Lesd Bank Approsch, Stare fevel and District level crediy
cormpmiftecs, Koml eredit institutions: Co operstive credit spcieties and Banks, LDBs, RRERs,
{‘ommercial banks. Financial inclusion snd inclusive growth for Ruml development hanking,
cuncepl ol Business facilitotion and Businass cormespondents in Rura! financing

Fiidneing agricolural and allied activities like horticolure, fishery, social foresiry elc. Crup
lomns- Assessment, sanction. disbursement, rephasement. Teorm loans for fmrigstion, Farm
mechaniostion. Finmneing Rural Non Farm secton{RNFS), segmems in RNFS, role of
Drevelupmient nid Promotional institutions in RNES.

MOMILE-1:

Problems ond Prospects in Rural hanking and Priority sector financing

L ompapents ol Procty sector, RAI guidelines for pricrity scotor financing, Rura] housing and
Urban, housing schemes under priveity. sector wad thisie refinsnce. Education Ioans, Role of Ruml
hanking, Priblems of Rursl branches of Commercial bunks- trmmsaction costs and risk cous
Technology based Financial inclusion, Emergimg wrends in Rueal hanking- Finincing poor as
bankeble spponunity.

MODULE:; 111:

Perspeeiives of Micro finance : Definition, Scope and importance of Micro Finunee, Evolution
and character ol Miceo Finenoe in India, Supply of Miceh Finapee:- Nop mstitationsl sources jnd
Instittinnal swrees, Transaction of borrowing and Ii.-nding, from institutional sourced; Micra.
fininee distritnition models, Regalation and supervision of NGis MFls. MACSs; MFls as
Hunks, Micro Finance credit lending models:- Assoclation maedel, Community Banking thndel,
Credit union model, Co-operstive model, Grameen jolnt liability group madel, SHG miodel,
Village Banking model. Indlan SHGs: problems und issyes; SHG-Bank liokages programmes in
Tnlia,

Micrd Finance producis: Micto geddit, Micro savings, Micro Insurance; Mico Finance servioes,
Miero Finance and Ruornl finsncial services. Agriculiure Micro Finance. Riska in MFlw
Functional risks, Financinl risks and External risks; Risks in Agriculiural Micro Finance s
Fieddbillty tests for agriculiural eredit, Stratepie Risk Minimization, Accounting and Finsncial
Reporting. Pinancwl Analysis, Impoci  Assessmeni of Mioro FPmance:- Houschold level,
Individual bevel, Enterprise level, Social Assessmem of MFEls: Measuring sociul perlirmtince,
sSodinl rating compondits

Hooks:

o Microfimance-Principley and Approach, V Rengurnjan
o Microfinance In Indis, Rabs Ahrnod
= Esuentinls of Microfinance, Sulphey, Vivek Vaswan

TR Fage



MBA 2% 1= Syllabus from Admission Bateh 2018-19 apwards

o Eun_u:_r::' ISMBA4IZF Conperative Managemeni L-T-1 |3 Creditd 35 hrs
sva |
Muoduale- 1 :

Theory of Co-operation: Defmition-Scope and wmporance of Co-operstion-Basic Values &
Principles of Co-operation — Choperation verdus capitalisn & socidlsm- Co-operntive sector
schoal and Common wealth scheol-Federal Vs Unltory stracture ~Small size Vs Larpe sive
soeiety- Advantages and limitations of state aid 10 co-opormives - Rolé of officials and non-
afficials in Co-operative movement.

{iripn. and  growth of Co-operative movement i fndi -Major developments in post-
independence period-Shor-termé Modivm term credlt sroctore-(SCRS, DOCHS & PACS) -
[Long term credil struchire-{SCARDBs & PCARDBs) National Level Cooperative thstitutions b
lrdin-NCDC, NCOCF, NDDB, NCUL

Muodule - 1

Cooperative Management: Concept  of  Management-Definition-  Principles- Funétions-
Froblems of Mimagement - Cooperative Munagement - Principles of Cooperation and Mrinciples
of managemint —Role of Officials in Coopemtive Management-Registir of Co-operative
Socictivs and his Ruole-Génoeral Body of Membery - Boord of Diroctors< Managing Committee -
Funclions ol Boord of Directors- Powers: and Functions of Chairman’ President-Duties ond
Futietions of Seeretary of Cooperative Socigtles-muintenanie of Records and Statistics.

Muodule - T11:

Cooperative Baoking = Special festures of Cooperstive bunking — sruciuml paltern and
functions- Role of Cooperntive banking in India-Vaidyanathun Commitiee recommendations on
Cooperative credit <1rhan cooperative bonking 0 Indio-Need, imponance; structure and
functions, Banking regulation Act s applicable 1o Cooperative hanks in Indin.

Books:

e Cg-operstive Management- Principles and Technigues, S Nakkirnn
= Adlext Book on Coperative Minagement, D C Dl

TA[Page



MBA 2'|’r553'|'|nhn:¢ from Admission Batch 2018419 onwards

4" Semester I‘IEMEA:II]IFTFJNWEIH-IM Smart Villages LT-P ‘3 :,—.-cd|.-135 hrs !
34000

Muodule-1: _
Introgduction. of & smon villagelsies congeming noome genenstlon, Edueation and  4kil|

development ond Agriculiure

Mupsilule = 11:
Fssues relating (o Housing. Encrgy. Waste Managemcnt and waler and sinitation management

Module - [11:
Issues concorning Transport, Heslth and weéll-being, Enviranment nhd Gdvemance

Hipiibs:

e Plonning, Houwsing snd Infmstructure for smart villoges: HemantDaolol, Ray Green and
Sully Denovan, Roatlépe '

Foufmin
BO | Pafe



MBA 2Yrs Syllabus from Admission Batch 201819 nnwards

Seminar Presentation
|-‘“.ﬂn‘ﬂhrﬁr 1SMBAJDS rmamm LTP |2 Credits
N1

Al the students wre reguired o present o seminar an any topic of thelr cholee from the
specializntion registered in the 47 somester, A faculn may be altached to such studenis whe
shafl gunde them to carry oul @ research onented presentation,

The eviluution shall be dong out of 100 marks by a team of seénior faculty mombers of the
Institute,

Thie Principal shall constitute the Team. He may Invite outside expert who must have o Ph.D)
dearee in the refevan field.

The process should be completed wull in time and the marks shall be sent to the unlversity in
spectiied poril,

Bl |Page
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