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Abstract

Digitalization has been changing the face of entrepreneurship in Asia very fast, particularly during the period of the
COVID-19 pandemic. Companies in the region have been going digital to increase resilience, scalability, and
sustainability in the irrepressible environment of startups. With a sample size of 5,065 startups in different
countries, e.g. India, China, Japan, Pakistan, and Malaysia, the research relies on statistical approaches that
incorporate S5P55 in its study, including logistic regression and cross-tabulations that illuminate major trends of
digital orientation and sectoral changes. According to the findings, the number of digital startups has increased
significantly following 2020, and such direction as FinTech, 5aa5, and Al become leading. The correlation of the
findings indicates a strong negative relation of founding year with digital focus indicating that digital adoption is
not a reactive feature but a structural feature. There are regional differences in which countries such as Japan and
Singapore are digital intensity high and others such as Pakistan and Malaysia are low. Cluster profiling also
identifies four kinds of startup archetypes using geography, industry and the time of founding. These observations
reiterate the importance of policy, infrastructure and ecosystem maturity in defining sustainable and technology
led entrepreneurial turnout in varied economies of Asia.

Keywords: Digital transformation. Business sustainability, Asian startups, Post-pandemic entrepreneurship,
Technological innowvation
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This study examines the interplay betwesn price  sensitivity  and
discounting strategies in India's diverse retail lamdscape, encompassinge
both organized (supermarkets, e-commmerce) and unorganized (Kirana
stores) sectors. In a market characterized by heightened conswmer
awareness and budget constraints, retaillers employ various discownting
tactics—such as Buy-One-Get-0One (BOCGO) offers, flat discounts, and
losvalty rewards—1to attract price-sensitive consurmers. Flowever, while
these strategies can drive short-term sales, they oftenn lead to brand
swilching and dimanished long-term lovalty.  Crganiczed retadlers
leverage data-driven approaches. wyet face challenges Llike margin
erosion and custormer conditioning. Conwversely, unorganized retailers
rely on informal, relationship-based discounting methods, which lack
scalability and consistency. Disiributors report  increased invenionry
pressures during discount | periods, highlighting the need  for
synchronized promotional  strategies. The stiady anderscores the
necessity for retailers 1o balance immediate sales objectives with longe-
term brand  eguity and peofitability. Recommendations  incloade
adopting  dyvnamic pricing  wols, segpmenting customers  based on
discount sensitivity., and aligning  promotional  efforts across the
distribution chain. Future research should explore the impact of digetal
discounting platforms  and  psychological  pricing technogues  on

consumer behaviowr i the Indian context.
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Abstract

This study investigates the transformative effects of Electronic Human Resource Management (E-HEM) on crganizational
performance, emphasizing the role of innevation in enhancing efficiency, strategic alipnment, and competitive advantage.
E-HEM, encompassing a wide array of digital tool: and practices, redefines traditionz] HE. functions by auntomating
administrative tasks, facilitating strategic decizion-making, and improving overall employee engagement. Through a
comprehensive literature review the research identifies key mnovations such az Al-dniven recruitment, cloud-bazed HE
platforms, and data analytics, which cellectively contribute to streamlined processes and informed decizion-making. The
findings suggest that E-HRM not onlv reduces operational costs but also fosters a more agile and responsive HE
environment. By enabling real-time data access and analytics, organizations can better align their HE strategies with
business zeals, thus enhancing their adaptability in El]'Elpldl". nhangmg market. Furthermore, E-HEM'z impact on employee
experience through personalized and acecesszible HE zervices 1z highlighted as a critical Factor in boosting morale and
retention. This study underscores the necessity for organizations to embrace E-HEM mnevations to maintain a competitive
edge and achieve sustainable growth The mplications for future research and practical applications In various
organizational contexts are also discussed, offering a roadmap for successful E-HEM mmplementation.

Keywords: Electronic Human Resource Management (E-HEM), Orgamizational performance, Innovation, Al-driven
recruitment, Data analytics
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ABSTRACT

Talent acguisition in today's fGsi-paced digital world has changed drastically doe no
mew techinadooies and different expectations firom candidates. Tnnovative digital ractics are
frecaming more and mare important for orgamnizations Shroughour the worfd when ic comes (o
anracting, evaluarng. and retaining rop people. This change is more than fust implementing
mew saftware: it signiffes a complfere overhauw! of how recrodiment may make use of
reciinalogy for optimal resulfits. Talent acqguisition in the modern digital era makes use of data
analytics, awramation, and aritificial imtelligence (AS) to simplify rasks thar used fo reqguire a
fow af human effort. These days, AT algorithms fnd the besr appficanis by combing througl
mowntains of application data. while awromated systems take care of mundane buy necessary
Jobs ke sertfing up interviews and commuriicating with prospects afterward., Nor ondy can
these rechnolfogies shorren the hiring process, bor they also make ir more accurare and fair by
reducing the impact of hwman prejodice. In order o improve recruafiment reswafis in the
madern day, this stody fnvestigares how companfes use technology. Awmromarted and AF-
powered applicant screening and process auraomation drasifically cots down o tme-to-fhiire
wihiife simuftaneously raising the bar for guality candidares, according vo the study's findings.
More accurare assessments and an fmproved appficant experience are the resolts of digital
recihinalogy, wiich fn rurn Iincreases engagement amnd refentforn. Recroafving in rhe digital era
allows for easy commumication and appficarion processes, appealing o a8 pool of candidares
that are comfortable using mobile devices, In order o gain a competitive edge in falenr
acguisition and bring recruitiment processes up (o date, this study examined the revolutionany
power of digital rechinofogy. The main aim of the study s o explore & analyze falenr
acguisition strategies in the digital age leveraging rechnofogy for recruftment saccess & o
check hvporfiesis - significant relationship berween digital age feveraging rechnofogy based
rtalent acguisition strategies & recruftment soccess. The chi-sguare rest & fikert scale
analvsis has been used for resufis

Keywords: Talent Acquisition, Digital Age, Technology. Recmitment, Success.
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This study explores the impact of sustainability initiatives on consumer perception in the —
Indian FMCG sector, based on survey data from 500 respondents. Findings show that 72% of Trai
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Abstract.

With the growth of online shopping, advertdsing effectveness is becoming an interesting
area of research. The primary objecdve of this research is to analyze and idendfy the
adverdsing effecdveness of online shopping among the customers. Based on a survey of
255 Indians berween the ages of 20 and 51, the research is conducted. An ensemble learning
techmique, a hght gradient boosdng machine, is employed to determine the adverdsing
efficacy in terms of the ATDA framework. The proposed method's effectiveness in
idendfying omnline shopping behavior based on adverdsements has been werified bw
comparing several machine learmning algorithms. The findings demonsirated thar LGBM
could predict the correladons berwreen adverdsing efficiency indices such as ammenton,
inrerest, desire, and acdon for online purchasing. According to the LiGBM, the most
important predictor of acdon is ammendon, followed by interest and desire.

Eevwrords: Light Gradient Boosting Machine, ATA framevrorde, Online Shopping, Effectrrensss
of advertizement.
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Ankur Bhatnagar Ms. Saumya
Chaturvedi Ai-Enabled Adaptive

Learning Platforms And Their Effects
On Student Autonomy And Academic
Engagement: A Quantitative

Abstract: The present rescarch aims to explore how Al-based adaptive
learning platforms in education can significantly improve and personalise
the learning experience for every student. Integrating Al in education has
changed the learning environment, making adaptive learnming systems a
vital mmnowvation. This paper will also let us understand how Al-based
adaptive learning platforms improve student participation and academic
performance. Because of personalised learning paths and instant feedback
from the Al platforms, the study found that most participants showed better
productivity, motivation, engagement, and noticeable mprovement
towards learning and academic results of students. Adaptive learning
plattforms and artificial mtelligence are changing the modern education
system by making it more personalised, accessible, and effective, while
also helping people as well as students understand, accept, and support
sustainable development. Therefore, the present findings can help towards
the future growth of adaptive education and can be used by different
policymakers, educators, and researchers to improve learning systems and
strategies. Although the study concludes that Al-based adaptive learning
platforms cannot replace human teaching, they have great potential to
enhance personalised learning and boost students' academic performance.
The factors of Al-enabled adaptive leaming platform on students”
autonomy and academic engagement are Real-time or timely feedback,
Personalized pacing and content, Choice and control over learning paths
and Motivation through adaptive challenge.

Keyvwords: Adaptive learmning  platforms,  Academic  performance,
Artificial Intelligence, Sustainable development, Education system
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Abstract: This research mvestipates the mtricate landscape of mheritance rights for nonbinary individuals withm the context of
Indian legal frameworks. As the recognition of diverse gender identities expands, the study critically exammes existing laws
governing inheritance, evaluating the extent to which they acknowledge and protect the rights of nonbinary individuals. Through
an m-depth analysis of Indian mheritance laws and a comparative exploration of international legal precedents, the research
tlluminates the specific challenges faced by nonbinary mdividuals m the mheritance process.

The study employs case studies to provide a nuanced understanding of real-life scenarios, highlighting discrimmatory practices,
soctal biases, and cultural impediments that nonbinary individuals encounter when asserting their inheritance claims. By adopting
an intersectional lens, the research delves into the complex mterplay of gender 1dentity with other factors, such as socioeconomic
status and geographical location, mfluencing mheritance outcomes.

Proposing targeted legal reforms, the research seeks to address the identified gaps and advocate for melusive practices that align
with the evolving understanding of gender diversity. The findings of this study contribute to the broader discourse on gender
melustvity within Indian legal systems and provide actionable insights for policymakers, legal practitioners, and advocacy groups.
The ultimate aim is to foster legal environment that recognizes and protects the inheritance rights of nonbmary individuals m
India.

Keywords: Nonbmary Individuals, Inheritance Laws, Gender Diversity, Discrimination, Intersectionality, Legal Reforms.
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IMPACT OF FINANCIAL LITERACY PROGRAMS ON BANKING
PRACTICES IN RURAL ODISHA

Abstract:

This study examines the impact of financial
literacy programs on banking practices in rural
Oudisha, a region with limited access to formal
financial services and low financial awareness. The
whether  these
educational initiatives effectively enhance financial
behaviour such as savings, credit usage, and

research  aims w0 evaluate

financial planning among rural howseholds, Data
were collected from 500 participants across various
villages, including individuals who participated in
financial literacy programs and a control group
who did not.

Descriptive and inferential statistical analyses were
conducted  to assess  differences  in banking
practices  between  the two  groups.  Findings
indicate a significant positive correlation between
participation in financial literacy programs and
improved banking behaviour. Program participants
exhibited higher rates of savings
ownership,
judicious wse  of

acoournt
more frequent saving deposits, and
credit
Additionally, there was a marked improvement in
budgeting, financial planning, and understanding
financial product terms among participants.

The study highlights the critical role of financial
literacy in Ffostering  truost banking
institutions, which is essential for enhancing
financial inclusion in rural areas.

more facilities.

in  formal

These results
emphasize the importance of expanding financial

* Subhankar Behera
**Ananya Swain

literacy  programs [{e] Proamode econormic
development in underserved regions. The research
provides  insights for policymakers, financial
and MGOs working o improwve

financial inclusion and economic empowerment in

institutions,

rural India.

Keywords: Financial Financial

Inclusion,

Literacy,
Development,
Empowerment, Credit Facility.

Economic Econormic

1. Introduction:

Financial literacy refers to the ahility to understand
wvarious  financial  skills,
management,

and effectively use
including personal  financial
budgeting, and investing . It encompasses a range
of knowledge and competencies necessary for
making informed and effective decisions with
financial resources. Financial literacy is crucial for
individuals to navigate the complexities of the
financial system, make prudent financial decisions,
and achieve financial well-being. Improved
literacy can lead to better banking
practices. Individuals with higher financial literacy
are more likely to umderstand the benefits of

saving, the risks and rewards associated with

financial

credit, and the imporance of planning for future
financial needs . This understanding translates into
maore effective use of banking services, such as
maintaining a savings account, using credit
responsibly. and investing wisely.

Furthermore, financial literacy has  significant
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ABSTRACT

Al has potentially altered and fine-tuned the modern intricacies of predicting and planning in business
management by augmenting and automating the current systems in place. Because of Al interfaces, business
operations have reached unbelievable heights, but these developments also trigger tremendous financial
and legal problems. Underemployment because of AL bias in algorithms, regulatory and compliance issues,
and many more makes Al governance in management a thorny issue worthy of academic investigation. The
purpose of this research is to iInvestigate the phenomena of Al in business management from a legal and
economic point of view in terms of innovations, risks, and governance structures. Using a combination of
qualitative and quantitative methods, this thesis discusses Al's impact on corporate governance, corporate
finance, business intelligence, strategic planning, and the interrelated 1ssues of regulation and compliance.
The results of this study advocate for a regulated approach o the transition and transformation of businesses
towrards Al based systems to ensure transparency, responsibility, and ethical considerations. This research
paper provides propositions for effective governance of Al in business management and highlights areas
in which Al can help achieve sustainable business growth.
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Abstract

Renewable energy resources play a pivotal role in meeting India’s rapidly increasing energy demand while
fostering sustainable development. This study examines the interconnected dynamics of renewable energy
supply, foreign direct investment (FDI), energy consumption, and demographic growth in India. Using a
quantitative approach and secondary data from international and national databases, trends and correlations
were analysed to highlight emerging patterns. Findings reveal that although India has made significant
progress in expanding its renewable energy base—particularly in solar and wind power—accelerating
population growth poses challenges to achieving long-term energy self-sufficiency. FDI has been instrumental
in bridging financial and technological gaps, yet its effectiveness depends on robust regulatory frameworks
and strong institutional support. The study emphasizes the need for comprehensive strategies, including public
awareness campaigns, policy reforms, and institutional restructuring. to decouple energy development from
environmental constraints. Ultimately, the results advocate for an integrated clean energy strategy supported

by greater flexibility in FDI policies to accelerate India’s transition toward sustainable energy.

Keywords: Renewable Energy. Foreign Direct Investment (FDI), Energy Consumption. Sustainable

Development, Population.
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[In recent wears, Environmental, Social, and Gowvemance (ESCr)
reporting has emerged as a sirategic focus arca for corporations secking
sustainable growth and improved financial outcomes. This  stody

investigates the impact of ESG reponing on the financial performance

ESG raperring,  financial of  Indian  listed  firms. With  growing stakeholder  demand  for

perforaeance, Qo fems, transparcney  and responsible business  practices, understanding  this

YRR FOVEFR RO, relationship s particularly relevant in emerging markets like India. The
spasderiaaladiny, Rokd, RO, primary objoctive of the study 15 to evaluate how owverall ESGG
Taobhisnn = (2 disclosure, as well as its mmdividwal components—Envirnonmental,

Social, and Governance—affect kev financial performance indicators

such as Foturm on Asscis (RO3A)L Roeturm on Capital  Employed
{RMCE), and Tobin™s (. The study adopts a gquantitative rescarch
design using secondary data collected from NSE-listed firms bebarccn
20200 and X023 ESC scores were obtained troom CRISIL ESOS ratings
and sustaimability reports, while financial data vwas sourced from the
CUCMIE PFrowess database. Hegression analysis was conducted using two
meodels: the first tested the cffect of the overall ESCG score on fimancial
performance, and the second disaggregated the effects of the E, 5, and
G components. The results of the Hausman test favored the use of the
random  effects model, and WIF tests confirmed the abscemoc of
muliicollincarnty. Findings mmdicate that ESOG reporting has a positive
and signmificant impact on financial performeance, with govermanco

cenverging as the most influential ESC factor. Social and environmental
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Evaluating the Effectiveness of Micro Influencer Marketing for
Enhancing Footfall and Digital Visibility:
A Case Study on Sea Fresh Diner, Bhubaneswar
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Abstract

The rapid expansion of social media platforms has significantly altered the promotional landscape for
small and medium food establishments in India, particularly those located in growing urban centers such as
Bhubaneswar. This case study examines the impact of a structured micro influencer marketing campaign
implemented at SeaFresh Diner, a moderately priced seafood restaurant situated in the Chandrasekharpur
Patia locality. The restaurant experienced a sharp decline in customer footfall from mid 2023 to early 2024
due to rising competition, lower organic discovery on digital platforms, and changing consumer
preferences regarding online information search and consumption. In response, the management chose to
implement a targeted 30 day influencer based visibility enhancement program with two micro influencers
who had established relevance in the food and lifestyle segments of the city. Using realistic and verifiable
evidence that includes daily footfall records, Instagram engagement analytics, sales and billing data, and an
independent restaurant feedback survey of 124 customers, the case evaluates the outcomes of this
intervention. The results demonstrate that micro influencer engagements can deliver substantial short term
gains in reach, brand awareness, and customer conversions, provided that the influencers are selected
based on niche relevance and content authenticity rather than on follower numbers alone. The study
concludes with managerial insights relevant for digital marketing planning in resource constrained small
enterprises, particularly within the restaurant sector.

Keywords: Micro-influencer, Social media engagement, Customer footfall, Digital Marketing Strategy,
Customer Conversion
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The Unified Payments Interface (LTPLH) has emerged as a revolutionary
force  in India’s  digital payments ecosystem. driving  financial
inclusion, enhancing ransactional efficiency, and fostering econormic
sustainability. This study critically examines UPD s exponential growth
Since ils inception m 20016, analvEimge its adoption trends. ransaction
woluwmes, and macroecconomic implications. By leveraging a smixed-
methods approach, the research combines gquantitative analwvsis of
transaction data from the National Pavments Corporation of  India
({HNPCT with qualitative insights from industry reports and scholacly
literature to assess UPDs ransformative impact. Key findings reveal a
dramatic surge in UPTD adoption. with transaction volumes escalating
from negligible levels o billions per month, supported by the
integration of over 280 banks and fnancial institutions. The stodwy
highlights UPI's role in reducing cash dependency, promoting digical
financial liweracy., and bridging the gap between urban and rucal
economies. Additionally,  the analysis  identifies  sector-specific
transaction patterms, with high engagement in retail, utilities, and
telecommunications,  réeflecting shifting consurmer behavior toward
cashless transactions. Despite s success, challenges swuch  as
cyvbersecurity misks, regulatory complexities, and uneven merchamt

adoption  persist. Strategic recommendations  include  strengtheming
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Abstract

The rapid expansion of social media platforms has significantly altered the promotional landscape for
small and medium food establishments in India, particularly those located in growing urban centers such as
Bhubaneswar. This case study examines the impact of a structured micro influencer marketing campaign
implemented at SeaFresh Diner, a moderately priced seafood restaurant situated in the Chandrasekharpur
Patia locality. The restaurant experienced a sharp decline in customer footfall from mid 2023 to early 2024
due to rising competition, lower organic discovery on digital platforms, and changing consumer
preferences regarding online information search and consumption. In response, the management chose to
implement a targeted 30 day influencer based visibility enhancement program with two micro influencers
who had established relevance in the food and lifestyle segments of the city. Using realistic and verifiable
evidence that includes daily footfall records, Instagram engagement analytics, sales and billing data, and an
independent restaurant feedback survey of 124 customers, the case evaluates the outcomes of this
intervention. The results demonstrate that micro influencer engagements can deliver substantial short term
gains in reach, brand awareness, and customer conversions, provided that the influencers are selected
based on niche relevance and content authenticity rather than on follower numbers alone. The study
concludes with managerial insights relevant for digital marketing planning in resource constrained small
enterprises, particularly within the restaurant sector.
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